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The UK Fashion & Textile Association is the most inclusive
British network for fashion and textile companies. UKFT brings
together designers, manufacturers, agents and retailers to
promote their businesses and our industry throughout the UK
and internationally.
UKFT membership offers many unique benefits:
•Free on-going business support for growing your business
•Access to Government funding for international trade shows
•Advertising on ukft.org, UKFT members directory, newsletters & more
•Subsidised access to UKFT’s superb showroom in central London – ideal for
collection presentations, press days and meetings
•Discounted rates on UKFT’s extensive seminar programme
•Keep up to date with industry news through our e-shots and newsletters
•Business referrals to key international markets
•Special rates on business services including legal help, logistics and
energy purchasing
•Support on care labelling compliance and other industry standard initiatives

To find out more about UKFT, visit www.ukft.org or call 020 7843 9462
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TEX welcome
Irrespective of currency fluctuations, uncertainly over what the future will bring
since the UK’s decision to leave the EU, one thing is for sure: it is business as
usual for the exhibitors participating at this week’s Textile Forum where we have
an abundance of luxurious, quality fabrics. Life goes on – and so does the
demand for clothes.
In this issue of TEX we have included stories from both established and new
companies that we hope you will find both interesting and inspiring and a
perfect complement to the great fabrics on display.
We hope you find the fabrics you are looking for and enjoy the company of our
exhibitors and fellow visitors.
All the best for the new season.
Best wishes

Linda Laderman
Co-founder and organiser Textile Forum

Our charity
Textile Forum is delighted to continue supporting the Fashion & Textile Children’s
Trust. Whether you’re a start-up or an established business, have three employees
or 300, FTCT helps families that are in tough financial spot. I hope you will visit the
team on the FTCT stand during the show by our refreshment area on the first floor
and take part in a raffle with a luxury beauty hamper, tickets to the National Ballet
and a Russell & Bromley tote bag as prizes.
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TEX news

In the pink at Michael’s Bridal Fabrics
Family run Michael’s Bridal Fabrics is celebrating its 20th anniversary this year. It is following up the
success of its range of fabrics in shell pink, with a dusky rose which is now available in four different
laces, plus one design with both a corded motif and corded edging to co-ordinate with a plain
duchess and a plain chiffon that were introduced last year.
According to Michael Bristow at first glance shell pink “could be overlooked as ivory until it is put
next to true ivory and then the hint of pink becomes quite noticeable”.
Also new to the collection is a lightly beaded metallic French lace with just a hint of the pink to
complement the plain duchess satin and a lace with cornelly embroidery to highlight the design,
which gives an unusual effect “quite different from the more traditional cording” adds Michael.
Michael’s Bridal Fabrics also offers button hole looping, double sided satin ribbon, grosgrain, and
millinery petersham (for making belt pieces), satin covered boning, plastic covered steel boning,
horsehair braid, as well as bra forms and shoulder pads.

Alan Litman creates an illusion
Due to demand from designers, Alan Litman has introduced a new heavierweight 3D
lace for autumn/winter collection. Available in a denser design than its current laces, it
is available in seven shades, including the “colour of the moment”, blush pink.
For winter, purple, turquoise and berry colours are being tipped as the trending
colours for the new season.
Also selling well is a polyester tulle, created using an incredibly fine yarn that is split
once again to make a tulle so fine that you can barely see it, says the company, and
has been termed the illusion tulle by our customers. This versatile tulle is being
used for bridal and evening couture, dance and sports costumes. Available in black,
white, ivory, silk white and tan it is a competitively priced this affordable alternative
to silk tulle.
Since Brexit, the company has seen increased interest in Chantilly laces and there
is continued interest in multi-tonal metallics.

British Alpaca opens a textile
and knitwear design studio
High up in the hills of the Exmoor National Park the British Alpaca Fashion Company
has set up a new textile and knitwear design studio which is based on the alpaca
farm owned by David and Anila Preston.
“The studio is a mecca for knitwear and apparel design students and designers who
pursue ethically sourced products that are totally sustainable, ”explains Anila.“ The
alpaca on the farm roam in fields that
are free from chemical pesticides and
have shelter in barns every night
keeping their low micron count fibre
clean and soft.
Young and enthusiastic graduate
design students work on designs with
local artisans creating a new magic
for British alpaca products, quite
different from those traditionally
sourced from South America, and
which are competitively priced.
British alpaca is often blended with
linen, silk, cotton or wool to create
exciting and innovative designs.
“The studio also offers a design
consultancy service with the option of
weaving and/or knitting to create
bespoke textiles and custom made
knitwear from yarns which are truly
British.”

Italian designer Ela Siromascenko
features illusion tulle in the bodice of
her bridal dresses.
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TEX sustainability

RESURGENCE
OF ARTISANAL
FABRICS
K

hadi and Ikat: two fabrics which, until recently, you would only have been familiar
with if you lived in 1920s India, or happened to be travelling the Silk Road in the
19th century. But traditional artisanal skills, like those used to create these fabrics,
are seeing something of a revival in today’s fashion industry, explains Charlie Ross of
Offset Warehouse.
Whether it’s in the name of better quality, sustainability or exclusivity, many designers
are embracing these beautiful fabrics; blending long-established techniques with
contemporary fashion. And by showcasing these textiles, they’re demonstrating an
appreciation and respect for the complexity and skills involved, and also acknowledging
their cultural and political histories. All of which is great news for the remote communities
that depend upon them for their livelihoods.

Producing a repeat pattern is an incredibly skilled process, as the weaver firstly has
to precisely dye the threads, and then place them in exactly the right place when
weaving. Because of this, a much-prized characteristic of ikat fabric is a slightly blurred
appearance, particularly if complicated patterns and multiple colours are involved.
“We’re proud to support the makers who craft them and we’re grateful to our
customers, who are keeping these amazing skills alive and the growers and weavers in
business. Who wouldn’t want to wear a stunning and unique item of clothing that has
such history and skill hand woven into it? By including these textiles in their collections,
today’s designers are allowing more and more consumers to do just that,” says Charlie.

Khadi is a versatile fabric made in India, Bangladesh and Pakistan which can trace its
roots back 5,000 years. It is hand spun, and then woven on a hand-operated spinning
wheel called a charkha. The main raw material is cotton, but it can also include wool
or silk, and it has the benefit of being cool in summer and warm in winter. Khadi also
has huge historical significance, as the industry was resurrected by Mahatma Gandhi
in 1918. At that time, most of the cotton and other raw materials grown in India were
exported to England to be spun and woven, and then re-imported as costly, finished
clothing reserved only for the rich. This meant local populations in the poorest areas
who were growing the plants saw very little of the profits, and were losing out on work
which would have sustained their communities.
Gandhi changed all that. He began the Khadi Movement, which proved to be
life-changing. He showed the Indian people how they could produce, spin and weave
all their raw materials to make khadi cloth, which they could then sell. Moreover, the
industry involved many processes, meaning more people could be employed, providing
reliable, sustainable work for everyone – including women. He believed it could unite
remote communities and give them freedom from foreign domination. Now, with the
popularity of the fabric booming, Gandhi’s vision for the industry is becoming a reality.
Like khadi, the skills involved in ikat fabric have been handed down from generation to
generation over millennia. The term “ikat” refers to the dyeing technique which creates
the eventual pattern, and the process uses a method called “resist dyeing”. Bundles of
yarn are tightly bound together and then dyed to create a pattern. They can then be
bound again to create a different pattern and dyed again in another colour. Because the
design is created on the yarn rather than the woven cloth, the eventual pattern appears
on both sides of the fabric. This dyeing process is different from other resist-dyeing
techniques, such as batik, because the yarns are dyed before being woven into cloth
rather than after.
Once the yarns have been suitably dyed and dried, the weaver lines them up on the
loom to form the pattern. The design then takes form as the yarn is woven into cloth.

Offset Warehouse offers a comprehensive selection of unique, hand-woven textiles –
including khadi and ikat fabrics.

Textile Forum

3

TEX getting to know leather

Working
with nature

The use of animal skins has come a long way since cave men and women wore
them to protect themselves against the elements and attack from enemies: both
human and animal. Today, while leather from cows and lambs are still used very
much for protection as in coats and jackets, there is an even bigger market in
accessories – bags, shoes and belts.
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One of the leading suppliers of skins is G H Leathers, established in 1998.
It began supplying lambskins, but now offers cow hides, pig suede, goat
suede, calf, wool on sheepskin and a collection of exotic skins. Amos Hill
and Ian Garley, who run the company, sources their skins from Italy, Spain,
France, Turkey, India, Brazil, South Korea and Japan.

What are the three things that a designer needs to think about when
working with leather?
Fitting your panels around the shapes and sizing of the skins.
Natural defects of the skins such as scarring, branding and holes.
Suitability of the skin such as weight for different projects.

How have your customers’ tastes changed over the years?
Fashion drives our sector of the industry and an important part is colour. Products move in cycles so one year a light weight aniline skin is the
requirement, the next it might be animal prints, or sheepskin.

What is the most expensive skin you offer?
We prefer to look at leather in terms of its value rather than basic cost –
there are so many different qualities available; price is subjective. We will
always try and offer the best value skin at the most competitive price.

What new skins are you looking to introduce?
A new comprehensive upholstery range has just come into stock and is now
available for immediate shipping.
What difficulties, if any, do you foresee in the supply of your most
popular skins?
We are a bi-product of the meat industry and as such are always exposed
to demands of eating habits. Less meat consumption means fewer animals
and therefore less skin, putting pressure on supply.
What is the most difficult part of running G H Leathers?
The issues we have no influence over: raw skin availability and quality and
currency exchange fluctuations.
To whom do you sell most of your skins? How has that changed over
the past decade/20 years?
Our customers are manufacturers working in all different sectors. We have
seen more smaller independent businesses start over the years as the large
factories have disappeared.
What are the most common mistakes that designers make when
selecting a skin?
Not appreciating it is a natural product and that it doesn’t come off a roll.
Skins come in all different shapes and sizes.

What is the most exciting – memorable – design from your skins that
you can recall?
We have had numerous requests from customers who come to us with
bespoke projects - refitting bars, film studio sets, celebrity outfits for TV
appearances – all needing something unique and different. Usually we
have been able to accommodate!
What was the most difficult order to satisfy?
Nothing is impossible, anything can be achieved. Sometimes it just takes
time and patience to fulfil desires!
What plans do you have for the company over the next year?
We opened a London warehouse in September that will carry all of our
lines and support our main operation in Northamptonshire. Visitors are
welcome and encouraged to view the skins, talk through requirements
with our knowledgeable staff and check out sizing before cutting. Leather
is something you need to touch and feel to truly appreciate the quality.
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TEX accessories

A RECIPE FOR
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BUTT

NS

There are buttons….. and then there are buttons: as with
fabric there are the basic qualities and then there are the more
luxurious varieties. There are plain, simple buttons that can be
bought for a fraction of a penny (costing less than they did 20
years ago) but sell in their millions and more elaborate designs
costing several pounds that can make a design look a million
dollars.

Millions of white, clear and other undyed colours
of buttons arrive in Nottingham in huge multi kilo
cardboard boxes for dyeing in standard and “bespoke”
shades. Just as designers mull over the right colour of
a fabric, similar attention is paid to the button, but it is
not just the colour that is important.

There is probably no one more knowledgeable and
enthusiastic about buttons than John Ashley, chairman
of Jones & Co (Nottingham), who continues the family
business started by his great grandfather in 1909.
Originally, the company sold buttons and trimmings
for men’s underwear. At that time buttons were mainly
manufactured from natural fibres such as shell or linen,
whereas today many other materials are used with
polyester being the most popular. Jones’ business spans
all sectors within the industry – from haute couture to
high street fashion and even novelty buttons and mixes
to craft shops. As the largest supplier of stock buttons
in the UK, the choice is mind boggling. While stocks
may have reduced from 200 million to be found in its
warehouse during the heydays of the 1980s, there
are still more than 50million on the shelves in the
Nottingham premises. One of the differences though
is that the number of different buttons offered has
probably quadrupled in the same period.
John takes huge delight in finding the perfect
button and approaches the task with the same
enthusiasm whether it is a bulk order or for just 10
pieces. His memory is encyclopedic of not just what
buttons he has in stock but what the company sold
in previous years.
Button dyeing had always been a company strength
and over the years large investment has been made
in this area.

Having worked with the major high street retailers,
John is fully aware of the quality standards that buttons
have to meet – particularly around colour fastness.
This was a challenge when stringent testing became
paramount to satisfy the requirements of some
retailers. Keen to demonstrate that even the darkest
colour – black included – could retain their colour
fastness, Jones found the solution.
Like all good chefs who refuse to reveal the secret
of their sauce, neither will John let us into the secret
ingredient that achieves this. Suffice to say John is
convinced its dye to extraction processs, with that
added little extra, achieves the highest level of
colour fastness. Additionally, this dyeing process is
more environmentally friendly with less wasted dyes
and more cost effective.
Other changes seen at the company include the
considerable reduction of the production of covered
buttons except to the bridal market. In their heyday,
teams of workers produced hundreds of thousands
of these a week for chiffon blouses made popular
by Princess Diana as well as for nightwear. With the
decline in garment manufacturing in the UK, requests
are few and far between but the equipment and
knowledge is still retained.
Moving with the times, John explains that it now
produces a pick and mix equivalent of sweets for bags
of buttons sold to craft retailers, selecting from its own
range of dyed stock; it is also a good way to use up
unsold buttons from specially bought quantities.

The pursuit of something different or something
technically incredible never stops and recent additions
are buttons that would look good on Gandolf’s cloak
or on Star Wars uniforms. A classic shaped button
with clever lasering in the design targets Tuxedos and
new fancy blazer buttons are being looked at. For the
autumn he is hoping to see a revival of enamel buttons
as he has carefully sourced these.
Introducing a new line can be a costly experience,
particularly if it does not sell but that’s the calculated
gamble that John is willing to make to deliver just the
right button for his customers. Minimum production
quantities with can run into tens of thousands exist on
most buttons but by offering such diversity from stock
in Nottingham the intention is to offer buttons suitable
for any task without huge minimum order quantities.
As one delighted customer told him “Thanks for the
chapter and verse; I love this business, we can spend
hours discussing the minutiae.”
“But it is the detail that matters; choosing the right
button and being creative with its placement can make
a real difference to a design,” says John.

The range of buttons today covers almost every type from crystal,
glass and horn, to wood, coconut, Corozo and various types of
real shell. Buttons are also offered made from different types of
metal, and plastics such as nylon and polyester.

John spends much of his time working with his
suppliers, mainly in the Far East searching for
something different to add to the vast collection, both
for bulk and more exclusive designs.
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TEX costume design

Fabricating
a story

Tucked behind the Royal Albert Hall in London’s Kensington is a small mews filled
with an eclectic mix of companies, including the home of Britain’s touring ballet
company, the English National Ballet. But not for long explains Linda Laderman,
co-founder Textile Forum.
The ENB has outgrown this space and is looking forward to moving into new
premises in Canning Town in 2018, which will be much appreciated by everyone,
not least of all the costume department. It currently occupies a series of small
rooms on the 5th floor, jam packed with samples, swatches, sewing machines,
accessories - hundreds of boxes containing buttons, braids, feathers - and even
a dyeing room.
I had just started my tour of the building with Gerry Tiernan, costume manager,
when I bumped into Tamara Rojo the ENB’s artistic director, a great opportunity to
find out what she thought about the costumes.
“Costumes are so important as they have to help with the narration as well as
being designed to cope with the physicality of the dancing,” she told me.
A former principal dancer, since joining as artistic director, Tamara has been
determined to reinvigorate the company, introducing innovative new works to

the repertoire while continuing to honour traditional ballet. New productions
under her artistic directorship include Le Corsaire, with ENB being the only UK
company to have the full work in its repertoire - and this decision led to a whole
new wardrobe of costumes having to be made.
The ENB does not have an in house designer: ballet choreographers generally
work with their own nominated designers, who “muse like” best understand what
the choreographer wants to “say” through the shape, silks, nets and feathers.
To find out more about the costumes, Gerry invited me to her office - again floor to
ceiling shelves filled with dozens of swatch books from many of the leading fabric
suppliers - including many from exhibitors at Textile Forum - plus the “bibles” - the
books that contain every piece of information relating to a every single item in in
that ballet’s wardrobe; some of these go back more than 50 plus years.

Tamara Rojo as Frida in Broken Wings, based on the life of Frida Kahlo, part of the She Said series of ballets. Photography Laurent Liotardo
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For when the company decides on its programme for the year, sometimes it will
revive a ballet as well as incorporate new productions. When a ballet is revived
the original costumes are brought out of storage and have to be refurbished
or adjusted to fit the shape of the contemporary dancers (body shapes have
changed somewhat over the decades). It is testament to the quality of the
fabrics selected initially that they are mainly in good condition. In some instances
additional garments have to be made if more dancers are involved in the revival
than the original and then it is up to Gerry and her team to source the fabrics
and trimmings. For each ballet there is a costume supervisor who has overall
responsibility for that ballet and who will meet with the choreographer’s designer
and agree the fabrics.
This year, there will be two productions of Giselle - one a revival and one a new
ballet, for which costumes have had to be made. Giselle is one of the “five” classic
ballets that all companies include in their programmes so that adds a a touch of
competition when it comes to the costumes. For the ENB there is the additional
pressure of making sure its costumes can survive a tour. When the company is
travelling across the UK or overseas the costumes have to withstand being packed
up and transported to the next venue. This adds to the normal wear-and-tear that
comes with the perspiration from the dancing.
As tutus and ballet are synonymous, I asked to see one close up. There is a real
tutu hierarchy. For the corps de ballet, the bodices and overskirts come with basic
embroidery and embellishments, and these get more elaborate for the dancers
higher up the ranking, with the most exquisite for the principal dancer (the same
applies to the headrests - simple to more decorative). Tutus can cost from about
£800 and this year new tutus had to be made for a forthcoming production of
Swan Lake, so with 31 dancers in the corps alone, the costs add up.

One of the difficulties Gerry faces is sourcing some of the traditional fabrics such as the hackle pads used for the headdresses in Swan Lake. “The number of
suppliers are reducing so it makes our job harder but we generally find what we
need,”she says.
Gerry has been with the ENB since 1995; she set out to be a film maker but her
sister needed some help and told her about an opportunity at the ENB. She learnt
the “trade” under the tutelage of David Dean, a costume department manager
who had worked with many of the leading designers of the ‘60s onwards.
She worked on the refurbishment of the 1977 production of Romeo and Juliet
designed by Ezio Frigerio one of the finest costume designers, and eventually
took over the department two years ago. There is no doubt she has a real love for
her job and carries it out in a calm and determined way.
She also takes great delight in being able to pop down a few floors to see the
dancers rehearse in the giant studios in Jay’s Mews and listen to the music as it
escapes through the building - but also can’t wait to spread to spread her wings
in the new headquarters.

Tamara Rojo as Medora and Osiel Gouneoas Conrad.
Photography by Laurent Liotardo.
I was shown an elaborate man’s jacket that incorporated pleating, cord, braiding;
the cost of making the garment is well into the hundreds of pounds, let alone that
of the fabric and trimmings.
While a year’s programme may be finalised well in advance, the costume
department often has much shorter deadlines to meet. Many of its senior dancers
enter competitions to raise their profile and request specific outfits for their
programmes. The ENB recently had a production of three short ballets and each
of these required a fresh set of designs.
“We just never know what we might need so it is important for us to go to shows
such as Textile Forum and keep up to date with what the main suppliers are
offering; it is important for us to work with those that can provide continuity of
fabric,” says Gerry. “We also keep a lot of natural coloured fabrics so that we can
dye these to get just the right shade we are looking for.”

Giselle - the revival.
Photography by Daria Klimentova

The English National Ballet has very kindly donated two tickets to its
Christmas production of The Nutcracker running from 24 December
2016 to 6 January 2017. These will be included in a raffle at Textile
Forum this week, in aid of the Fashion & Textile Children’s Trust, the
show’s charity partner.
For more information about The Nutcracker visit
www.ballet.org.uk/whats-on/nutcracker

The new Akram Khan version of Giselle has costumes designed by Tip Yip (of Crouching Tiger, Hidden Dragon fame); among the fabric suppliers involved in this
production are Partap, Henry Bertrand and Pongees.
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TEX costume making

It’s all in the

PRODUCTION

With national and regional theatres continuing to thrive despite unprecedented cuts in funding, according to the UK
Theatre Box Office Report, this is good news for specialists in costume design.
Textile Forum has long recognised the entertainment industry as an important sector for purchasing fabrics and to
press home the fact, embarked on a collaboration with Nottingham Trent University.
This October marks the third season Textile
Forum is showcasing a selection of designs from
its students in its reception area and for the first
time their work will also appear on the banners
outside the venue.
The association began when one of its graduates,
Eve Kann, won the Hainsworth Statement Award
at the New Designers event. Hainsworth, a
regular exhibitor at Textile Forum, invited co
founder and organiser Linda Laderman to join
its judging panel. Eve is now in her second year
working for costumiers Angels, and another
alumni is Savile Row tailor Phoebe Gormley, who
was interviewed for the March 2016 edition of
TEX. Other students have gone on to work as
head of wardrobe and production at a costume
house in Toronto, Canada and costume makers
for theatres such as Chichester and Bath within
the UK.
Karen Bartlett, senior lecturer in Theatre Design
and Course Leader for BA(Hons) Costume
Design and Making course, invited Linda to a
tour of the department. Particularly impressive
were the students’ sketches that have to be
produced before making their designs. These
are works of art in themselves.
“Many of our students are fine artists and we
teach them how to make,” explains Karen, in fact
the emphasis is very much on the make rather
than the design. Over the three year course,
students have to learn how to make everything
from a pair of 18th century woollen breeches to
elaborate headdresses and king rat epaulettes
made of leather, wire and glass.

Student Ellis Middleton and her field marshall jacket (based on
the one worn by Prince Albert for his marriage to Queen Victoria
as depicted in a painting by Sir George Hayter) in fabric from A W
Hainsworth.
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The university has specialists in each of the
different disciplines. Always on hand is a
technician to help with fabric and accessory
choices as well as sewing and making techniques.
“It is so important that the designs are not just
aesthetically pleasing but also technically correct,
and above all give the actor more confidence for
their role,” says Karen.
Part of Karen’s job is to collaborate with
professional designers, guests and costume
makers on project work and the department has
often created costumes for local productions at
Nottingham’s main theatres. It also works closely
with other creative departments within the
university, such as that involved in theatre and
stage design.
“Textile Forum provides us with a fantastic
opportunity to showcase student work to a very
relevant audience of visitors and exhibitors,”
adds Karen.
For further information about the work of
Nottingham Trent University’s costume design
and making course and project and sponsorship
opportunities, contact karen.bartlett@ntu.ac.uk
Student Laura Leathley’s sketch
for the Cowardly Lion and close
up of the headdress and costume
made using an Elizabethan fantasy
concept for The Wonderful Wizard
of Oz from the children’s novel by
L. Frank Baum.
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Celebrating 180 years supplying
the finest British cloths to tailors and
couturiers throughout the world.

TEX Holland & Sherry

Tailoring a
future

Holland & Sherry is a doyen of the fabric industry with more than 180 years’ experience
producing the very best, luxury cloths coveted by designers and tailors throughout the
world. It success, however, is not just founded on its quality fabrics, but its business culture
and ethos where excellence in customer service is paramount and where courtesy and
respect are values that are ingrained in every fibre of the staff.
While heritage and experience count for much of its achievements, Holland & Sherry is also
a company that recognises the need to be constantly looking ahead.

“It is important that we look to the future both internally and externally,” says Lindsay Taylor, who heads up global sales for Holland & Sherry.
“We like working with young people and are very open to their ideas because they are going to be running the business in the future. We
encourage our staff to learn as much as they can about the industry.
“We also like working with new designers providing support where we can to help ensure there is a British UK clothing and textile industry in
the future. We believe we have a responsibility as a successful company to invest – not just financially, but with our time and knowledge.”

The staff

Among the new brigade of staff are two members of the Savile Row team: Hasnaa Nabeebocus and Drew Unwin.
Hasnaa has a degree in fashion design but joined in an administrative role. A quick learner with good
organisational skills, she was keen to progress into a customer facing position. She now combines her fashion
design skills and product knowledge (enhanced through taking a fashion course paid by the company and
time spent at the warehouse and pattern weaving facility in
Scotland) working with clients and “making them happy”. One
of her most rewarding days was when a customer required a
repeat of a fabric bought five years ago for an alteration. “It
was a green cloth and the sample from the current range did
match the original. I remembered that we always save end
of rolls and found a piece in our pattern room; the customer
thought they had experienced a miracle.”
Drew was a customer of Holland & Sherry, having worked for six
years as a manager at tailor Marc Wallace. Before that he was
a pattern cutter for a London based menswear designer and a
New York based womenswear designer and also spent a year at
Marks & Spencer pattern cutting. “I bring insight into the minds
of clients, having been one and know what cloths work for both
work and occasion wear.” His role is to be a sales leader for the
next generation to grow existing business and to expand the
film and theatre side of the company. “My brother is an actor
and I am passionate about the entertainment sector.
“Everyone is treated like family at Holland & Sherry. They
have great respect within the industry and are well known
for excellent customer service which I have experienced first
hand, so when a job became available I was eager to apply.”
Drew pictured in the Row
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Hasnaa photographed by Monika
Piotrowska, another young
employee who has a similar role
but based at Holland & Sherry
in Peebles.

THE CUSTOMERS
Henry Herbert
The visiting tailor takes on a whole new meaning at
Henry Herbert, where customised Vespas are used as
the mode of transport to get to a client’s office, hotel
or home. Owner Charlie Baker-Collingwood originally
offered a made to measure shirt service by scooter but
then extended it to include suits. “We are competing
with traditional tailors that have more than 100 years’
of tradition, international tailors who come to the UK
to work with clients and new generation tailors so we
needed a unique selling point. I have been able to
combine my love of scooters and tailoring to do just
that. The record for getting to a client was 7mins – from
our offices in London to the Savoy Hotel. “There is a
resurgence of demand for personalised garments and
while there is enough work to go around for all of us
we need to make sure we stand out in every area: from
the fabrics, the make and the service. Being able to
visit clients in their own offices or hotels for instance
means they are generally more relaxed.”

Gizelle Renee
“Given that our hands are used to touch the most
precious things in our life such as our children, and
they receive a lot of wear and tear it is surprising
that we do not take better care of them. Unlike other
parts of our body there is little that can be changed
to improve them. An unlined leather glove, though,
benefits the owner from the natural massaging
properties of the cloth.” Gizelle Thorpe works with
top quality nappa leathers and other fabrics on
designs that span the classics through to gauntlet
gloves that provide the edgy accessory to the more
contemporary outfits. “There is a glove for every
outfit.”

Kabiru Abu
A background in IT and project management,
coupled with a successful basketball career, is not the
obvious background to a growing tailoring business,
but Kabiru has turned a hobby, recommending
friends to his tailor, into a business. Being 6ft 5ins
meant that it was not easy for him to find clothes and
once he had his first bespoke suit he was hooked.
Today, he uses his eye for fashion to sketch designs
for his customers, who include City bankers, looking
for something that takes a classic shape but turns it
into something more flambouyant. Wedding suits are
a source of good business,given that many grooms
now want a more classic suit for the ceremony and
something more relaxed for the reception. Kabiru’s
designs have caught the eye of some top department
stores who are now interested in carrying a range.

Charlie Baker-Collingwood with his scooter with its
special box for carrying hundreds of swatches and suits

Lisa Redman
With her background in textile design, Lisa enjoys the embellishment element of her work, using her beading
and embroidery skills to incorporate something personal into an outfit so her customers want to keep it as a
treasured item. Her love of textiles was consolidated when she inherited a trunk of clothes from her grandmother
that contained long leather gloves, embellished caps and furs. Lisa works with soft cashmeres, mainly in pastel
shades. As some clients have her basic shapes in every colour option, she needs to continually refresh her
bespoke collection. Looking ahead Lisa wants to develop the business and has already created an accessories
collection for a top department store and is keen to expand into clothing.
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SHOWROOM
9/10 Savile Row London W1S 3PF
T: +44 (0)207 437 0404 F: +44 (0)207 734 6110
orders@hollandandsherry.co.uk

ADMINISTRATION & EXPORT SALES
1 Venlaw Road Peebles EH45 8RN
T: +44 (0)1721 720101 F: +44 (0)1721 722309
enquiries@hollandandsherry.co.uk

AND OTHER SELECTED LOCATIONS THROUGHOUT THE WORLD

TEX the exhibitors & fabrics

AW Hainsworth & Sons

B11

Alan Litman

C6

Belinac of France

B6

Bella Tela

B10

Bernstein & Banleys Ltd –
The Lining Company

B4

Bradshaw and Bradshaw

B6

Carrington Fabrics

A3

Chrisanne Clover

E5

Tel: 0113 3955618
Web: hainsworth.co.uk
Email: ivanarosinova@hainsworth.co.uk
Contacts: Ivana Rosinova, Julie Greenough

(See Bradshaw & Bradshaw)

Tel: 01702 523315
Web: theliningcompany.co.uk
Email: sales@qualitylinings.co.uk / shop@theliningcompany.co.uk
Contacts: Jonathan Bernstein, Fran Bardhi, Dan Thompson, Liza Croft

(Also John Kaldor Fabrics)
Tel: 01204 692223
Web: carringtonfabrics.co.uk
Email: sales@carringtonfabrics.co.uk
Contacts: Mike Fullagar, Cheryl Huddart, Robert Moyle

Tel: 0115 970 8992/07917 4136
Web: litmansfabrics.com
Email: sales@litmansfabrics.com
Contacts: Craig Sherwin

Tel: 01823 257072
Web: bellatela.co.uk
Email: sales@bellatela.co.uk
Contacts: Richard Mannion, Tina Harris

(Also Belinac of France, Denholme, Solstiss,
Ruffo Coli Tessuti)
Tel: 020 7255 2333
Email: bradshawmatthew@btconnect.com
Contacts: David Bradshaw, Matthew Bradshaw

Tel: 020 8640 5921
Web: chrisanne-clover.com
Email : sales@chrisanne-clover.com
Contact: Samira Huseynova

Anbo Textiles

A4

Bennett Silks

C5

Tel: 01494 450155
Web: anbo.co.uk
Email: otto@anbo.co.uk
Contacts: Otto Hamelink

Tel: 0161 476 8600
Web: bennett-silks.co.uk
Email: sales@bennett-silks.co.uk
Contacts: Mike Bennett, Emma Cleverly

British Alpaca Fashion Company E9
Tel: 01643 851657
Web: britishalapacafashion.co.uk
Email: anila.preston@britishalpacafashion.co.uk
Contacts: : Anila Preston

E2

Cluny Lace

Tel : 0115 932 5031
Web: clunylace.com
Email: sales@clunylace.co.uk
Contact: Charles Mason
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TEX the exhibitors & fabrics

Colin Desreumaux

E7

Darquer/Groupe Noyon

C3

Dimoda

B2

Forest Digital

D2

B2

Gallia Textiles

E4

GH Leathers

F1

C4

Hand & Lock

E3

Hantex

B8

Codentel

B2

Denholme

B6

Forster Rohner

Graham Smith Fabrics

(See Henry Bertrand)

(See Bradshaw & Bradshaw)

(See Henry Bertrand)

Tel: 01274 507022
Web: grahamsmithfabrics.co.uk
Email: gsfabrics@btconnect.com
Contacts: Graham Smith, Andrew Smith
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(See Michael’s Bridal Fabrics)

(See Henry Bertrand}

Tel: 01708 456068
Web:galliatextiles.co.uk
Email: info@galliatextiles.co.uk
Contacts: Nick Haymen

Tel: 020 7580 7488
Web: handembroidery.com
Email: robert@handembroidery.com
Contact: Robert McCaffrey

Tel: + 33 3 21 46 7900
Web: noyon-dentelle.com
Email: fheumel@noyondentelle.com
Contacts: Francois Heumel, Simon Lambert, Martine Mercier

Tel: 01825 760495
Web: forestdigital.co.uk
Email: lauren@forestdigital.co.uk
Contacts: Lauren Pooley

Tel: 01933 311116
Web: leathermerchants.com
Email: sales@leathermerchants.com
Contacts: Amos Hill, Ayeisha Brown, Jonathan Davy

Tel: 01754 820800
Web: hantex.co.uk
Email: psmith@hantex.co.uk
Contacts: Paul Smith

TEX the exhibitors & fabrics

Henry Bertrand

B2

Holland & Sherry

A8

Interstiss

E7

James Hare

C2

Jane Makower Fabrics

B5

John Kaldor

A3

Jones and Co (Nottingham)

C1

Joseph H Clissold

A8

Laurent Garigue

A1

Manuela Apparel Exports

D6

Marco Lagattolla

B3

Michael’s Bridal Fabrics

E7

(Also Dimoda, Forster Rohner)
Tel: 020 7424 7000
Web: henrybertrand.co.uk
Email: sales@henrybertrand.co.uk
Contacts: David Burke, Jamie Morgan

Tel: 0113 243 1204
Web: james-hare.com
Email: sales@james-hare.com
Contacts: Charlie Hare, Saffron Hare

Tel: 0115 978 1263
Web: jonesnottm.co.uk
Email: buttonsales@jonesnottm.co.uk
Contacts: John Ashley

Tel: + 91 9830327767
Web: manuelaexport.com
Contacts: Shaan Ghosh
Email: shaan.manuela@gmail.com

(Also Joseph H Clissold)
Tel: 01721 720101
Web: hollandandsherry.com
Email: taylor@hollandandsherry.co.uk hasnaa@hollandandsherry.co.uk
Contacts: Lindsay Taylor, Hasnaa Nabeebocus

Tel: 01491 412391
Web: makower.co.uk
Email: hannah@makower.co.uk
jane.makower@mmakower1862.co.uk
Contacts: Jane Makower, Ros Maskell, Danie Saletes

(See Holland & Sherry)

Tel: +39 02 668 01 330
Web: marcolagattolla.it
Email: james@marcolagattolla.it
Contacts: James Micottis

(See Michael’s Bridal Fabrics)

(See Carington Fabrics)

Tel: 020 7371 1777
Email: info@laurentgarigue.com
Contacts: Laurent Garigue, Dudley Ward

(Also Colin Desreumaux, Interstiss, Ramon Santaeularia)
Tel: 01322 380 480
Web: michaelsbridalfabrics.co.uk
Email: admin@michaelsbridalfabrics.co.uk
Contacts: Michael Bristow, Barry Bristow, Natalie Peters
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TEX the exhibitors & fabrics

Nunoya

B12

Platinum Bridal Fabrics

B9

Ramon Santaeularia

Sanmartin

Tel: +34 93 3104430
Web: nunoya.com
Email: sean@nunoya.com
Contacts: Sean Banbury

Tel: 01254 873333
Web: bridalfabrics.co.uk
Email: info@bridalfabrics.co.uk
Contacts: Heather Whitfield, Duncan Weisters

(See Michael’s Bridal Fabrics)

Tel: +351 91 407 91 78
Web: sanmartin.pt
Email: filipa.cortez@sanmartin.pt
Contact: Filipa Cortez
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Offset Warehouse

D1

Partap Fashion Fabrics

E1

Pongees

C7

RA Smart

E8

E7

Ringhart Fabrics

A7

Ruffo Coli Tessuti

B6

D5

Schwarzschild Ochs

A2

Solstiss

B6

Tel: 020 8123 9222
Web: offsetwarehouse.com
Email: info@offsetwarehouse.com
Contact: Charlie Ross

Tel: 020 7739 9130
Web: pongees.co.uk
Email: sales@pongees.co.uk
Contacts: Will Steele, Nick Moore, Nikki Steele

Tel: 020 8335 4700
Web: ringhart.com
Email: mayur@ringhart.com
Contacts: Mayur Tejura

Tel: 020 7387 2775
Web: sochs.co.uk
Email: sales@sochs.co.uk
Contacts: Robin Alexander, Richard Collin, Hannah Jackson

Tel: 020 8813 8264
Web: partapfashions.com
Email: harveer@partapfashions.com
Contacts: Kulwinder Sanghera, Harveer Sanghera,
Ranjeet Jawanda

Tel: 01625 576 255
Web: rasmart.co.uk
Email: Alison.Smart@rasmart.co.uk
Contact: Alison Smart

(See Bradshaw & Bradshaw)

(See Bradshaw & Bradshaw)

TEX the exhibitors & fabrics

The National Weaving Co.
Tel: 01834 861 446
Web: nationalweaving.co.uk
Email: sales@nationalweaving.co.uk
Contacts: Louise Bradley, Scott Bradley

D4

Tiss et Teint

Tel: 014845 12121
Web: tiss-et-teint.be
Email: david.sewell@btconnect.com
Contacts: David Sewell (UK agent)

C8

the exhibitors non fabrics
Fashion & Textile Children’s Trust B7 National Childrenswear Association
Tel: 0207 843 9488
Web: ncwa.co.uk
Email: enquiries@ncwa.co.uk
Contacts: Michelle Payne

Tel: 0300 123 9002
Web: ftct.org.uk
Email: grants@ftct.org.uk
Contacts: Anna Pangbourne, Jill Haines, Janet Martin

OmniSew

Tel: 0117 9569991
Web: omnisew.com
Email:david@omnisew.com
Contacts: David Cottell

E6

UK Fashion & Textile Association

B1

A5

Plus Samples

D3

The Sampling Unit

A6

Tel: 0208 9308308
Web: plussamples.co.uk
Email: info@plussamples.co.uk
Contacts: Nailya Belkacemi

(Also Fashion Angel) 		Tel: 020 8800 0911

Tel: 020 7843 9460
Web: ukft.org / letsmakeithere.org
Email: info@ukft.org
Contacts: Melissa Tang

Web: thesamplingunit.co.uk
Email: info@thesamplingunit.com
Contact: Andrew Theodosiou

MORE GRANTS AVAILABLE FOR
FAMILIES IN THE FASHION AND
TEXTILE INDUSTRY
Fashion & Textile Children’s Trust is looking to support more families.
If you would like to start promoting FTCT grants to your team, please email anna@ftct.org.uk
or call 020 3667 7882 to get started.
FTCT grants provide financial support towards the cost of an item for a child aged 0-18 years. It is not a loan,
there is no need to repay us.
Grants, starting at £250 with no upper limit, are available to suit a wide range of needs. FTCT has already helped 100 parents made
redundant by the BHS closure, offering funding for school uniforms and essential items. Funding is still available.

For more information, visit www.ftct.org.uk or call 0300 123 9002.
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TEX floor plan
Ground Floor

F1

GH
Leathers

D2

D3

The National
Weaving Co

Forest Digital

Plus Samples

Offset
Warehouse

D6

D5

E2

E1

E3

Manuela Apparel Exports

Hand
&
Lock

STAIRS TO
1ST FLOOR

D1

ENTRANCE

Sanmartin

Cluny Lace

Registration

D4

Partap Fashion
Fabrics

E4

E5

Gallia Textiles

Chrisanne Clover

E9

E8

E7 *

B5

B4

B3

British Alpaca
Fashion

R A Smart

EXIT

E6

Omnisew

Michael’s Bridal
Fabrics

1st Floor
B7

Fashion &
Textile
Children’s
Trust

B6 *

Bradshaw &
Bradshaw

B8

B9

Platinum Bridal
Fabrics

Hantex

Bernstein &
Banleys

Jane Makower
Fabrics

B10

Bella Tela

B2 *

Henry
Bertrand

Marco
Lagattolla

B11

A W Hainsworth
& Sons

NCWA

ENTRANCE

B12

Nunoya

C5

Bennett Silks

C8

*Denotes more than one brand

B1

Tiss et Teint

C4

Graham Smith

B6 Bradshaw & Bradshaw:Belinac of France,
Denholme, Solstiss, Ruffo Coli Tessuti

C7

A3 Carrington Fabrics: John Kaldor Fabrics
B2 Henry Bertrand: Dimoda, Forster Rohner
A8 Holland & Sherry: Joseph H Clissold
E7 Michael’s Bridal Fabrics: Colin Desreumaux, Interstiss, Ramon Santaeularia
A5 UKFT: Fashion Angel

Pongees

C2

James Hare

C6

Alan Litman

C3

Darquer

A5*
UKFT

A6

A7

A4

A3

The Sampling
Unit

Anbo
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Ringhart
Fabrics

Carrington
Fabrics

A8*

Holland &
Sherry

A2

Schwarzschild
Ochs

EXIT

A1

Laurent Garigue
Partnership

C1

Jones & Co
(Nottingham)

Bringing your ideas to life
Plus Samples is a premier clothing manufacturing company,
providing CMT, pattern cutting & grading services. It has
been established for over 10 years and have built a regular
client base of high-end men and women’s wear designers and
retailers; who are showcasing at the London, New York and
Paris Fashion Weeks.
Operating from a London studio, Plus Samples specialises in
samples and small production runs from 1-200 pcs. The team
of skilled professionals are dedicated and passionate about
producing the highest quality garments, and their expertise
covers all categories of men’s and women’s clothing.

www.plussamples.co.uk

The Sampling Unit Ltd specialises in creating garment
samples from sketches or design ideas.
We have more than 25 years’ experience in the fashion design
and clothing industries as a high-end garment manufacturer.
Kick start your project by talking to our expert team on
020 8800 0911
or email us at info@thesamplingunit.com

www.thesamplingunit.co.uk
The Sampling Unit Ltd Unit 4a 1 Tavistock Road London N4 1UP

The National Childrenswear Association (NCWA) looks after the
interests of all those involved in the childrenswear industry.
Manufacturers, retailers (both large and small) and agents can all
benefit from the advice and information NCWA offers on issues
ranging from standards to labelling to employment law.
Associate Membership is available to suppliers to the industry and
to companies based outside the UK and Ireland.
All members enjoy a free page on NCWA’s website and the
opportunity to obtain discounts on a range of services, including
insurance and energy prices.

Find out more by contacting us at
www.ncwa.co.uk; enquiries@ncwa.co.uk
And follow us on Twitter @ncwa1
https://www.facebook.com/NationalChildrenswearAssociation/

Sewing machines … steamers ….. irons … high
quality cutters … heated, vacuum ironing boards
for independent fashion designers, wedding dress
manufacturers, retailers

Omnisew.com
Contact: David Cottell

Tel: 0117 9569991
E-mail: david@omnisew.com
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