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The UK Fashion & Textile Association is the most inclusive 
British network for fashion and textile companies, bringing 
together designers, manufacturers, agents and retailers to 
promote their businesses and our industry.
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knowledge bank of industry information and insight, exclusive 
discounts in conjunction with our Associate partners and a 
voice to both Government and industry.
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Our partners

Sourcing the right fabric, in terms of colour, design and price, is key to the success 
of a designer’s collection and more and more are looking for unique cloths to 
help create the differentiation from competitors.

At this season’s Textile Forum designers will be able to select from an abundance 
of luxury fabrics, which we have brought together under the splendid roof of One 
Marylebone. 

There are more than 100 collections on show from leading suppliers from the UK, 
France, Italy, Spain and beyond. In addition to the stock and forward order 
collections available, exhibitors will also be able to discuss options for sourcing 
bespoke fabrics and exclusive lines for those designers wanting to create that 
extra special look.

Whether you are designing menswear, womenswear, childrenswear, bridalwear, 
special occasion wear, lingerie or accessories, Textile Forum is a great sourcing 
location for all your fabric and accessories needs.

We wish you a fulfilling time at the show and look forward to seeing you again in 
October.

Have a great show.

Amy Packham
Event Director
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With a brand new website and a 
significant increase in the number of 
children supported, trade charity the 
Fashion & Textile Children’s Trust (FTCT) 
is on an ambitious growth mission. 

Reaching more families

With the changing nature of the UK fashion 
and textile industry, and significant closures 
like high street giants BHS and Jaeger, many 
employees are being affected and enquiries 
to the charity have increased as a result.   

FTCT Director, Anna Pangbourne 
commented, “The last 18 months have 
been a remarkable period of growth for our 
charity. FTCT grants reached more than 600 
UK children. By helping parents to provide 
essential items like school uniform, bedding 
and clothes, FTCT grants act as a lifeline 
to UK fashion and textile families, who are 
facing challenging financial circumstances.

“Through FTCT building relationships with key 
stakeholders, including industry bodies such 
as the Huddersfield Textile Centre of 

Excellence and their members,  awareness 
of FTCT grants is increasing, but there is still 
so much further to go.”

Natalie and Robin’s story

Natalie recently received an FTCT grant 
towards a new wheelchair for her son Robin 
(12 years).

“We live in a rural area and love getting out 
of the house for walks. Life as a carer can 
be tough and the fresh air is good for all of 
us especially Robin’s wellbeing. He gets 
anxious in crowded spaces, so countryside 
walks are ideal, but we couldn’t take him 
out with his standard wheelchair.”

“We started to fundraise ourselves for 
Robin’s new wheelchair and raised £2,000 
through sponsored runs and a car boot 
sale. Then my partner Darren’s boss at 
Allied Textiles suggested we contact FTCT 
for a grant. 

“I am so glad we applied. FTCT supported 
us and we were able to buy Robin’s new 

chair. It has given us more options and 
choices for getting out the house. It has 
made a huge difference to Robin’s mental 
wellbeing too. He is more confident in 
public places and has even started sailing 
with a disability charity.”

As Textile Forum’s chosen charity partner, 
the FTCT team will be back to talk about 
their grants and raise vital funds. Please 
visit their stand at the show, to find out 
more.

About FTCT grants

An FTCT grant is a financial donation 
towards essential items for the children of 
UK fashion and textile families. These 
typically start at £250 per child and can be 
used to buy clothing, school uniform or 
study items. 

The charity can also provide significant 
funding for children with a disability or 
additional needs, from mobility equipment, 
to sensory toys and specialist therapies to 
suit the child’s needs. 

How to apply
To apply, the first step is to complete FTCT’s online enquiry form. For more information 

about FTCT grants please visit 

www.ftct.org.uk or call FTCT’s friendly team on 0300 123 9002. 

FINANCIAL GRANTS FOR CHILDREN OF 
UK FASHION AND TEXTILE FAMILIES
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TEX    Exhibitor profile

One of  the first time exhibitors at this March’s Textile Forum is Linton 
Tweeds. For more than 100 years it has been producing fabrics of  the highest 

quality for fashion houses around the world. 

All Linton Tweeds fabrics are still designed 
and woven on site at its mill in Shaddongate, 
Carlisle – just as they were when founded 
by William Linton in 1912. The brand works 
with fashion houses in London, Milan and 
New York, in markets across Europe, North 
America and Asia, and with luxury brands. 

Running 16 hours a day, the 14 looms 
create elaborate, beautiful tweeds using 
a variety of techniques and yarns. A third 
of each cloth produced at the mill is made 
from the 100% wool yarn twisted on site, 
but the other two-thirds can be made 
up of any yarn produced by Lintons or 
its partners, meaning the designers can 
create highly unique, highly complex 
fabrics and patterns. 

A standard Linton tweed might comprise 
eight different types of yarn – whether 
that’s cashmere, silk, velvet ribbon, 

eyelash, Lurex or anything else. The 
couture tweeds can contain up to 300 
different yarns. Linton pushes the limits 
of what a tweed can be, and this is part 
of the reason that designer brands from 
around the world work with the company.

As the company has progressed so too 
has the product range evolved.  Today, 
it offers three distinct ranges that help 
to accommodate all potential new 
customers, large and small.

To sit alongside the high-end Linton 
collection there is the Ullswater 
collection, introduced in 1996 which is 
aimed at at a mid to high end boutique 
customers. 

Linton Direct, which launched in 
2010, is a couture (one-off) stocked 
range that is immediately available to 

customers with a minimum order of just 1 metre.

All the collections are constructed with 
unique yarns from all over the world, 
woven in limitless patterns, finished in a 
vast variety of techniques and produced by 
the “best staff in the business”, says Ross 
Walker. “Taking pride in what we produce 
is very important to us – so is ensuring we 
have a business built for the future.”

Over the past two years Linton has been 
investing heavily in its mill to ensure 
production is maintained into future 
generations, giving them the ability to 
continue to produce high quality tweeds.

“We are always looking for new exciting 
collaborations and hope our presence 
at Textile Forum will enable us to start 
working with a wide range of new 
customers,” concludes Walker.

Home spun tweeds
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Super fine cotton shirtings 
Stock supported collection of over 700 fabrics including yarn dyed stripes, checks, 

plains, dobbies, prints and country checks. 
Supplying Jermyn Street and designer market for over 30 years. 

Next day delivery; minimum order just 2 metres.

R I N G H A R T  F A B R I C S  L O N D O N
188 Garth Road, Morden, Surrey SM4 4AB

Tel: 020 8335 4700  |  Email: mayur@ringhart.com  |  Web: ringhart.com

RINGHARTNIR GN AH RA
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TEX   Leather  

Keeping 
leather in 

fashion
O

ver the years, the company has 
developed one of the largest stock 
holding programmes in the UK, 
providing a comprehensive range of 
skins and colours to designers, 

retailers and manufacturers, available for next 
day delivery, with only a one skin minimum order 
level.

To complement the stock service, G H Lathers 
can source bespoke skins and colours, calling on 
the support of its suppliers around the world.

One of the reasons that the company has grown 
over the years it continually builds on its 
collections with the introduction of on trend 
colours and new finishes such as foil and antique 
which appear on its high quality Nappa leathers 
and cow hides.

G H Leathers is a long standing exhibitor at Textile 
Forum and its success at the show, which has 
introduced the business to a broad range of 
designer customers, was one of the factors that 
encouraged the company to open an additional 
warehouse in London two years ago. 

“While it was a gamble, providing the stock 
service, albeit on a smaller scale, to the ‘local’ 
London market it is paying off,” confirms Amos 
Hill, co founder.
  
“Many customers after making their first contact 
with us at Textile Forum come along to the 
showroom to spend some time discovering more 
about what we can supply.”

The addition of the London warehouse saw the 
appointment of two new staff members Barry 
Francis and Dee Ahmed, both who are based full 
time in London.

“It is important for us to train up staff who were in 
tune with the younger designers who are our 
future,” says Amos Hill.

Ayeisha came straight into the business from sixth 
form starting in a junior administration role 
“assisting with whatever needed doing” she adds. 
Quickly grasping the knowledge of products and 
confidence to speak directly with customers, this 
role has developed and five years on, alongside 
Gail Surridge, they now handle most of the 
customer enquiries whether it’s a sample cutting 
needed or a complex shipment to somewhere in 
the world.

After completing studies in sociology at 
Greenwich University with a view to becoming a 
primary school teacher, Dee was looking for an 
interim part time job. He stumbled across a 
leather merchant and fell in love with the 
business. This part time job turned into a full 
time career and he now has five years’ 
experience. He regularly visits universities and 
lectures on leather and helps designers in and 
around London to bring their vision into reality.

This year marks the 20th anniversary of  G H Leathers, which has carved out a name for itself  
within the fashion sector as a leading provider of  skins to the designer market.

Among the next generation staff are Dee Ahmed who with Ayeisha Brown now runs 
the G H Leathers stand at Textile Forum.
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TEX    Plus Samples

Sourcing 
garment 
production

One of  the most frequent questions that visitors to Textile Forum often ask , apart from how to source 
fabrics, is how to select a garment manufacturer. Once again, The Centre for Fashion Enterprise(CFE), 
based at London College of  Fashion, UAL is staging its Manufacturers Trade Show alongside Textile 
so visitors have an opportunity to source production as well as luxury fashion fabrics all in one place.

In this article,  exhibitor Nailya Belkacemi, 
managing director at Plus Samples Ltd, 
provides the guidelines to designers to 
help smooth the process of selecting 
the right garment manufacturer.

Start the search early - often designers 
leave it to the last minute; manufacturers 
in demand might not have immediate 
availability. With a revival in demand for 
UK manufacturing,  demand can often 
outstrip supply. 

Be prepared – when researching at an 
exhibition, remember that exhibitors can 
only spend a limited amount of time with 
each visitor (maybe only a few minutes 
at busy times), so have your business 
cards ready, have your questions ready. 
It is imperative to find out the factory’s 

specialism and get answers to the same 
questions you would ask a textile mill: 
what are the minimum orders, lead 
times, delivery and payment terms?

Check out what services the 
manufacturer can offer. A smaller unit 
might be providing only sampling or 
production, a larger studio would be 
able to assist with both and often supply 
grading, costings, raw materials sourcing, 
tech packs etc. Quite often there logistic 
and price advantages of having a 
one-stop solution.

Don’t be lazy; try to visit all the manufactures 
you’ve shortlisted.  At this point, you’d be 
starting a relationship with your supplier, 
respect them and you will get care and 
support in return. 

The first meeting at the factory - Turn up 
to your appointment on time, if you can’t 
make it or are running late, let them know.

Have a pen and paper ready to take 
notes. Your aim to find out whether this as 
a right factory for you; can they produce 
your garments and achieve required 
standards? 

Do not be afraid to ask for a list of their 
current and past clients to see if they at 
the same price level with your brand. 
However, do not be surprised, if some 
manufacturers are reluctant to cite 
customers as they may have signed a 
Non Disclosure Agreement (NDA); others 
could be quite open about labels they 
are supplying. 
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Do not just rely on their word, ask to see 
examples of their work and request a tour 
of the factory floor and pay attention to 
the product they are working on at the 
time of your visit. Is it similar to what you 
intend to produce, is the make up to an 
adequate standards? 
Equipment - Make a checklist of the 
equipment you might require for your 
garment production, find out if all the 
machines and tools are available and 
readily accessible. 
Factory conditions - Do they have 
a kitchen and rest area for the staff, 
bathrooms, enough light and fresh air? 
Do they adhere to health and safety 
standards? A happy workforce is more 
productive, efficient and able to produce 
a good quality product.  It’s not a legal 
requirement, but some of the factories 
might have done an external audit; 
see if they’d be happy to share the 
reports with you.  Find out about their 
quality control (QC) procedures - if any. 
Do they outsource production to other 
manufacturers or freelancers? Would 
you be able to access and QC your 

product with ease during sampling and 
manufacturing process?
Find out how they would store your 
materials and if they have insurance 
in place to cover the stock in case of 
unfortunate events. 
Costings - Be specific, if you want specific 
answers to questions about production 
charges, payments and delivery terms. 
Simply asking how much it  would cost to 
produce 10 dresses, will not get you very 
far. 
Ideally, you’d have your tech packs or 
detailed flat drawings prepared for the 
meeting. If you don’t have any, don’t 
despair, most manufacturers will be able 
to provide you with a ballpark figure if you 
have inspirational images and garments 
ready for them to review. Do not overload 
a manufacturer with a request to price 
lots of garments. Think of three to four 
core pieces from your collection that 
would be enough to compare prices.  Do 
not hesitate to ask for a suggestion on 
the garment finish or fabric choices; any 
reputable manufacturer will be happy 
to make recommendations to improve 

quality and reduce the cost if possible. 
Manufacturers will most likely ask you 
technical details about the garment 
construction, 

Booking production - Try to get a clear 
understanding  of what you need to 
have in place to start working with the 
manufacturer and their availability. 
Find out how much time they require to 
manufacture your deisgns and how they 
manage their internal planning; severe 
production delays could cause your 
brand lost revenue and clients.  

Timing –  Manage your time well at 
meetings. Be aware of the time allocated 
for your meeting and keep within it. If you 
find you have not covered what you need, 
check you can “overrun”; do not assume 
the manufacturer has unlimited time.

Be professional – This applies to both the 
designer and the garment manufacturer; 
if everyone treats each other with respect, 
producing the collection will be a happier 
and in budget experience.

Sourcing 
garment 
production

Among Plus Samples’ clients are Cherida and Ellie Lines, whose dresses are seen here waiting for final quality control checks and an Ellie Lines fitting session in progress.



10  Textile  Forum

TEX   Designer profile

Sherri Colter : COLT 

Textile 
Forum is always keen to encourage new designers to visit th

e 

show and be in
spired

. Sherri 
Colter,

 who combines her lo
ve of drawing 

with fashion, is just one of the names to watch out for in
 2018. 

She has worked with Anna Sui, Erdem and Peter 
Pilotto and has just 

launched her fi
rst collection COLT.



Did you always love fashion? 

My earliest recolIections are of dressing up, making outfits 
and drawing. My favorite toy was a drawing kit that had 
tops, middles and bottoms of outfits that you could mix and 
match to create your own clothes using a crayon over the 
plates. As a teen I vintage shopped and cut up pieces to 
personalise them as a form of expression –  though I had 
some very questionable styles over the years. 

I also loved doing make up as I saw the face as a canvas – 
essentially painting my friends’ faces. 

What were your first jobs and what skills did you learn?

On leaving Ryerson University in Canada, I became an 
assistant designer for a Montreal-based high street retailer. 
With a burning desire to work in ready to wear, I was lucky 
enough to get an internship with Anna Sui in New York. 
Anna recognised my illustration skills and later I was offered 
a full-time role on her design team. I produced technical 
illustrations for the line sheets, but later created my own 
designs for her sign off. I was involved in all elements of 
sampling, including the technical fittings and working with 
pattern cutters and sewers. I helped in the development 
and sourcing of fabrics and trims for three of Anna’s  
collections.  I moved to Erdem, again initially as an intern 
but then as a staff member, and there I was also involved in 
fabric sourcing: solids, laces and jacquards, for which I did 
the product development for his approval and worked on 
embroidery, beading and celebrity projects.

Using my illustration skills, I also mocked up design 
developments on the computer and created the spec 
packs. I found that once you work in development it is very 
difficult to move into pure design and I took a fresh, similar, 
initially technically focused role with Peter Pilotto. 

The company was open to ideas and I was able to tailor 
make my job description.

At that time the product development team was growing 
and I built my team and along side the various department 
heads, helped streamline the crossover between them. I 
helped structure areas of the sampling and was heavily 
involved in the fit process working very closely with the 
design team. The role was ideal and I loved working with 
Peter and Christopher. They are so gifted. 

What was the catalyst for starting your own line? 

I did not want to be pigeonholed in product development, 
as it is a more technical role based on process. With the 
course at Ryerson and my various work placements I 
developed an understanding of construction and pattern 
cutting, fabrications etc. but my true love is the creative 
design process, research illustration, print and textile design.  
I have a fundamental love of art and illustration; I paint, 
collage and fashion illustrate and I wanted to incorporate 
that into my full-time career. 

What is the COLT look?

COLT is based on luxury, with art at the heart of it. The look 
is a fusion of East meets West- lux, cool, fresh, incorporating 
individual pieces that are very wearable on a daily basis. 
All the designs are created from my artworks - collages and 
illustrations. 

I source the most luxurious fabrics in the hope that it will be 
hard for the wearer to take off the garment. My “muse” is 
a woman who loves  fashion, modern art, music and film, 
she is strong, a philanthropist, driven and hard working 
in her given field, with goals of making a difference in her 
immediate career as well as the world around her. 

How important is illustration/art?

Illustrating has been fundamental 
in my career, especially on the 
design side. It is an ability to describe 
something without words; it’s a universal 
language.
 
Being recognised for my illustration skills by 
Anna Sui meant that I understood her vision. 

What inspires you?

 Fabric first and foremost; I love going to the 
textile fairs and touching the fabrics seeing how 
they feel, the colours, texture and the silhouettes 
they can create. I have so many swatches that I use 
as references and pull out time and time again for 
ordering. 

What is the most important lesson you have learned?

Fabric selection can make or break a garment. It 
changes the DNA of it.  I find it very difficult to match 
colours because I am so particular, but I am fortunate 
because I work with amazing suppliers such as Pongees 
for the extensive colour range they have in silks, and 
Think Positive for their digital printing. Also, probably not 
to over think things. You can keep redoing something 
but in the end I always go with my first gut instinct.

What is your stand out fabric moment? 

When I got my first embroidery back from Jenny King. She 
interpreted exactly what I had wanted. I am not a crier but 
I was overcome by emotion and shed a few tears of joy. 
She is truly amazing. 

What are your aspirations for the business? 

To create pieces that people will cherish as they 
would a piece of art.

How do you switch off from business? 

I do try to exercise first thing in the morning to 
get my day off to a good start.

I like to jog to art galleries or through 
various parts of  London, looking at the 
fine details in the architecture; that is actually 
how I decided upon the name for my collection. If 
you look at London manhole covers they say COLT.

What would you save if there was a fire?

My computer and my sketch books as they are my visual diary. 
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TEX    Technology

C   onjure up a typical image of  a fashion designer and you most likely will think 

of  creative individuals pouring over their sketch books, surrounded by mood boards 

and product samples and getting collection inspirations from archives, the catwalk 

and people watching. The reality in 2018 is indeed very different; creativity and technology 

have become one with designers rapidly embracing digitisation in all forms across the full 

design and development process, says Sue Butler of  Baringa Partners.

According to Butler, the design and development process for smart 
garments are bringing together the design and the technology 
industries, with the likes of Google and Levis collaborating to make 
smart clothing – effectively creating a ‘design-gineer’.

“Trend research is being augmented with AI to provide rapid insights 
into what the customer wants in terms of style, colour and fabrics, 
adding an element of science into forecasting trends and enabling 
increased speed to market and improved sell throughs.”

One area that is growing in importance is personalisation. Addressing 
that challenge is French firm Euveka, whose connected mannequin 
modernises the famous static bust of couture designers’ studios. 

Driven by Euveka’s proprietary software, the mannequin adapts to 
the curves and contours of the human body, according to age or 
morphotype.  Its technical specification can recreate around 80 per 
cent of the current morphologies of Caucasian and Asian women 
from 1.55m to 1.8m tall, size 8 to 18 and body types of 17 to 77 year 
olds, says the company.

“Apart from looking to meet the demand for customisation, the 
fashion industry is challenged with trying to design for consumers 
whose body shapes have changed dramatically over the years and 
are continually changing,” explains Audry Laure Bergenthal, who 
founded Euveka in 2001. “Additionally, there is pressure for fashion 
businesses to become more ethical and, in particular, reduce waste.

“The Euveka mannequin is designed to address these issues 
by producing accurate prototypes – and final designs -thereby 
facilitating the manufacturing process by saving time and reducing 
the development costs by half.  It also has a real environmental 
impact by reducing textile waste with imperfect sampling.”

While the mannequin may have its roots in the fashion industry, the 
Euveka team is also exploring opportunities for its use within the 
sport and medical sectors.

Smart moves

Top: Andry Laure Bergenthal, founder Above: The Euveka mannequin
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Smart moves
Anbo Textiles C5 
Tel: 01494 450155
Web: anbo.co.uk
Email: otto@anbo.co.uk
Contacts: Otto Hamelink

Belinac of France  A6 
(See Bradshaw & Bradshaw) 

Alan Litman/Litmans Lace & Fabrics   B5 
Tel: 0115 970 8992/07917 4136
Web: litmansfabrics.com
Email: sales@litmansfabrics.com
Contacts: Craig Sherwin

Bennett Silks   B1 
Tel: 0161 476 8600
Web: bennett-silks.co.uk
Email: sales@bennett-silks.co.uk
Contacts: Mike Bennett, Emma Cleverly

Bernstein & Banleys A2
Tel: 01702 523315 
Web: theliningcompany.co.uk
Email: sales@qualitylinings.co.uk / shop@theliningcompany.co.uk
Contacts: Anna Bernstein ,Jonathan Bernstein, Fran Bardhi, 
Dan Thompson, Liza Croft

Bradshaw & Bradshaw   A6 
(Also Belinac of France, Denholme, Solstiss, 
Ruffo Coli Tessuti)  
Tel: 020 7255 2333
Email: bradshawmatthew@btconnect.com
Contacts: David Bradshaw, Matthew Bradshaw

Carrington Fabrics /John Kaldor E2
Tel: 01204 692223
Web: carringtonfabrics.co.uk
Email: sales@carringtonfabrics.co.uk
Contacts: Mike Fullagar, Cheryl Huddart, Robert Moyle

Clerici Tessuto & C Spa Division New 
Tess C7
Tel :00 39 031455111
Web: clericitessuto.it
Email:  fiere@clericitessuto.it
Contacts: Deborah Tosin

Cluny Lace   B3 
Tel : 0115 932 5031
Web: clunylace.com
Email: sales@clunylace.co.uk
Contact: Charles Mason

TEX    The exhibitors & fabrics



Dormeuil A5 
Tel : 0207 437 1144 
Web: dormeuil.com
Email:  aparkinson@dormeuil.com
Contacts: Alec Parkison

FFAB   F3 
Tel : 00 91 120 4211341
Web: ffab.com
Email:  pravin@ffab.in
Contacts: Pravin Mittal

Denholme   A6 
 (See Bradshaw & Bradshaw) 

Forster Rohner  A1 
(See Henry Bertrand)

GH Leathers  D1
Tel: 01933 311116
Web: leathermerchants.com
Email: sales@leathermerchants.com
Contacts: Amos Hill, Ayeisha Brown, Jonathan Davy

Graham Smith Fabrics   B2 
Tel: 01274 507022
Web: grahamsmithfabrics.co.uk
Email: gsfabrics@btconnect.com
Contacts: Graham Smith, Andrew Smith

Henry Bertrand A1 
(Also Forster Rohner)
Tel: 020 7424 7000
Web: henrybertrand.co.uk
Email: sales@henrybertrand.co.uk
Contacts: David Burke, Jamie Morgan

Interstiss  F1 
 (See Michael’s Bridal Fabrics) 

James Hare   B4 
Tel: 0113 243 1204
Web: james-hare.com
Email: sales@james-hare.com
Contacts: Charlie Hare, Saffron Hare

TEX    The exhibitors & fabrics
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Jones and Co (Nottingham) C1 
Tel: 0115 978 1263
Web: jonesnottm.co.uk
Email: buttonsales@jonesnottm.co.uk
Contacts: John Ashley

José Maria Ruiz C6 
Tel: 00 34 914 029 890/+44 1444 412523
Web: josemariaruiz.com
Email : info@josemariaruiz.com,atilla@ortac.co.uk
Contact: José María Ruiz,  Atilla Ortac (UK agent)

Laurent Garigue   C2 
Tel: 020 7371 1777
Email: info@laurentgarigue.com
Contacts: Laurent Garigue, Dudley Ward

Linton Tweeds C10 
Tel : 01288 527 569
Web: lintondirect.co.uk
Email:  wholesale@lintondirect.co.uk
Contacts: Ross Walker

Marvic Fabrics  C3
Tel: 0208 569 3233
Web: marvicfabrics.co.uk
Email: enquiries@marvicfabrics.co.uk  
Contact: Mark Misan

Michael’s Bridal Fabrics F1 
(Also Colin Desreumaux, Interstiss, Ramon Santaeularia)
Tel: 01322 380 480
Web: michaelsbridalfabrics.co.uk
Email: admin@michaelsbridalfabrics.co.uk
Contacts: Michael Bristow, Barry Bristow, Natalie Peter

Miguel Alemany Sucra C4 
Tel :00 34 937155804
www.miguelalemany.es
Email:  alemany@malemany.com
Contacts: Carlos Baques

Monterossi and R by Rossi A4 
Tel: 00 31 365351030
Web:monterossi.nl
Email:info@monterossi.nl
Contacts: Pim Rosenthal

Nunoya A9 
Tel: 00 34 93 3104430
Web: nunoya.com
Email: sean@nunoya.com
Contacts: Sean Banbury

T e x t i l e  F o r u m  15
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Partap Fashion Fabrics   E1 
Tel: 020 8813 8264
Web: partapfashions.com
Email: harveer@partapfashions.com
Contacts: Harveer Sanghera

Ringhart Fabrics  C9
Tel: 020 8335 4700
Web: ringhart.com
Email: mayur@ringhart.com
Contacts: Mayur Tejura

Sanmartin E3
Tel: 00 35 1 91 407 91 78
Web: sanmartin.pt
Email: filipa.cortez@sanmartin.pt
Contact: Filipa Cortez

Schwarzschild Ochs C8 
Tel: 020 7387 2775
Web: sochs.co.uk
Email: sales@sochs.co.uk
Contacts: Robin Alexander, Richard Collin, Hannah Jackson

SNS Creative Arts E4
Tel : 00 91 6464962099
Web: modaartisans.com
Email:  info@avivaembroideries.com
Contacts: Shabnam Kothare

Solstiss A6 
(See Bradshaw & Bradshaw) 

Starsign Fabrics F2 
Tel : 07766707051
Web: starsignfabrics.co.uk
Email:  info@starsignfabrics.com
Contacts: Murat Gokmen

Pongees B6 
Tel: 020 7739 9130
Web: pongees.co.uk
Email: sales@pongees.co.uk
Contacts: Will Steele, Nick Moore, Nikki Steele

TGM International A7  
Tel : 00 39 029779146
Web: tgmtessuti.it
Email:  info@tgmtessuti.it



The National Weaving Co. F4 
Tel: 01834 861 446
Web: nationalweaving.co.uk
Email: sales@nationalweaving.co.uk
Contacts: Jess Bradley and Tom Christopher

Tiss et Teint B7  
Tel: 014845 12121
Web: tiss-et-teint.be
Email: david.sewell@btconnect.com
Contacts: David Sewell (UK agent)

Fashion & Textile Children’s Trust  
Tel: 0300 123 9002
Web: ftct.org.uk
Email: grants@ftct.org.uk
Contacts: Anna Pangbourne, Jill Haines, Janet Martin

UK Fashion & Textile Association   F5 
Tel: 020 7843 9460
Web: ukft.org / letsmakeithere.org
Email: info@ukft.org
Contacts: Melissa Tang

National Childrenswear Association  A10
Tel: 0207 843 9488
Web: ncwa.co.uk
Email: enquiries@ncwa.co.uk
Contacts: Michelle Payne

The exhibitors non fabrics

Vanners A3
Tel:  01787 372 396
Web: vanners.com
Email: mcandice@vanners.com
Contacts: Megan Candice

  T e x t i l e  F o r u m  17

Vema A8 
Tel: 00 39 0331 263928
Web: vema.com
Email:  info@vema.com
Contact: Paola Mazzucchelli
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Register now at textileforum.org.uk

follow us  @textile_forum


