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London holds a high concentration of fashion manufacturers
delivering high quality services to the fashion industry.
UKFT London Manufacturers is a membership network of
London based businesses covering sampling, prototyping
and production capabilities across apparel, knitwear,
footwear and leather.
UKFT can link your brand with London manufacturers.
Visit the UKFT stand at Textile Forum to find out more.
www.ukft.org
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Textile Forum was launched in 2002, with just 10 companies, exhibiting in various
rooms in the former headquarters of the UK Fashion & Textile Association in
Portland Place. Since then we have moved venue as we have grown and are now
very much settled into the fantastic One Marylebone with more than 70 collections,
with six of the original exhibitors still with us today – Bradshaw & Bradshaw, Henry
Bertrand, James Hare, Laurent Garigue, Pongees and Schwarzschild Ochs.
Textile Forum has expanded to offer not just principally silk and special
occasionwear fabrics, but a very broad range of textiles for womenswear,
menswear, children swear, lingerie, accessories and bridalwear – plus trimmings
such as linings and buttons and garment production. Our exhibitors now come
from all over the world too – the UK, Continental Europe, India, China and Japan.
Visitors, while predominantly from the UK, also come from across the globe, with
regulars from Scandinavia and Eastern Europe. At every show there are always
new companies for visitors to explore.
Despite all the changes in consumer confidence and global economics over the
past 15 years, Textile Forum has remained true to its premise to bring quality
fabrics, available in small minimums to designers, from every sector of the
industry – and long may it continue to provide a forum for sourcing fabulous
fabrics in the world’s design capital.
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Have a great show.
Front cover featured fabrics:

Linda Laderman
Co-founder and organiser Textile Forum
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TEX Vanners

Weaving a story

W

ith its French Huguenot origins, William Vanner and his two brothers founded their master weaving
business more than 300 years ago. By the 19th century the company was celebrated for its umbrella
silks as well as fine jacquard dress fabrics. After the first world war, it added necktie silks to its repertoire
and become internationally renown for its regimental stripes and luxury end jacquards.

Since the early 1950s Vanners has concentrated on fabrics for the exclusive,
traditional, designer and luxury markets within the fashion, interiors,
neckwear and technical textiles sectors, using natural yarns, mainly silk, but
also cashmere, fine cotton, ultra-fine wool and linen, alongside technical
and fancy yarns.
Design, along with colour and quality, are the foundations for the range and
a large percentage of the employees have a design background – including
one of the directors and the salespeople.
A number of the designers work on the tie designs but collaborate on ideas
interpreting them differently for the various end uses through scale, yarns
and colours. Vanners has invested in larger jacquard looms than standard
tie weaving requires to be able to repeat designs for fashion fabrics.
Inspiration comes from the expected sources – trade shows, catwalks, high
street – but also from any vintage weaving techniques and the extensive
archive of over 100,000 designs, including hand drawn designs, which
stretch back over 100 years. It means the company can easily recall designs
and colours from any period over this era. Vanners also uses the latest
software technology for utilising designs, and realising them as woven
fabric.
“It’s about finding a balance of new and exciting techniques with the
understanding of the technical limits of weaving. For instance one of the
technical fabrics we weave is used in both bullet proof vests and luxury
yacht structures,” explains Darren Yaxley, design manager.
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Vanners’ technical team works closely with the designers and the weavers
who run the 50 electronic jacquard and dobby looms, which are set up to
offer a wide variety of warp counts and warp colours, as well as the ability
to produce short lengths and very fast response times.
With breadth of colour being such an important ingredient Vanners dyes
all its own yarn in a state of the art on-site dyehouse. It also means it can
constantly refresh the colour palette, introducing new shades each season.
It also carries out the majority of its own fabric finishing in-house and can
to offer a wide variety of specialist treatments.
“There is definitely more interest in the integrity of the fabric. Our
proximity to the customer ensures that we can be far more responsive and
collaborative when developing a fabric,” says Megan Candice, fashion and
accessories designer.
“Being a British manufacturer in today’s global trading environment is very
important but we can’t rely on heritage and geography to sell our fabrics.
The design, quality and price all have to be correct, get these right and the
Britishness is important particularly to the end customer. The label Made
in England makes the product more of an aspirational purchase. This has
been shown to be far more important than we all give it credit for and is
something that Italy has really marketed far better than us.
“As British manufacturers we traditionally don’t shout loud enough
about what we are doing, this is starting to change and it’s about time,”
concludes Richard Stevenson, managing director.

We are a family run linings and trimmings business maintaining a high level of quality and
service to our customers in the bespoke and couture trades.
Our products include 100% Silk, Cotton, Cupro and Rayon linings in exclusive Prints,
Jacquards, Satins, Stretch, Taffetas and Twills. We also have an extensive range of
interlinings and trimmings including genuine Horn, Mother of Pearl and
limited edition solid Gold Buttons as featured.
Our customers include fashion designers, couture houses, theatrical costumiers, wedding
dress designers, bespoke tailors, military uniform makers and high-end ready to wear brands.
The entire range can be viewed online at our shop - www.theliningcompany.co.uk
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TEX Trimmings

BEHIND EVERY CLOUD
IS A SILVER LINING
“It’s a shame to sell it” – these words, often spoken by his father,
sprung to mind when Jonathan Bernstein, owner of Bernstein &
Banleys, first saw the gold and diamond buttons he had worked on
for many months added to its range of linings and trimmings. They
are certainly the most expensive items sold by this unique fourth
generation business, which prides itself on sourcing the highest
quality products, be it a thread, canvas, lining or button – the last,
but not least, component to be sewn onto a jacket.
The family business was started in the 1930s when Jacob
Bernstein, Jonathan’s grandfather emigrated from Poland,
and became a merchant selling to tailors. Ziggy, Jonathan’s
father, who, while wanting to be a journalist, found himself
pulled into the company at an early age. Joining the family
business was also not the first choice for current owner
Jonathan, who spent more than 12 years as a green bean
coffee trader, travelling across equatorial Africa and the
Far East. His dealings with politicians and governments,
honed his diplomatic skills that have undoubtedly been
put to good use in the fashion and textile industry. Like his
grandfather and father before him, Jonathan exudes a real
passion for the business in which he began paradoxically
on 1 April 1989.
Despite the many recessions since its existence, Bernstein
& Banleys (the amalgamation of two friendly competitors
in 1960) has not just survived but grown considerably both
in terms of product lines and customers, both domestically
and internationally.
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At one time the company was just one of
many merchants supplying hundreds of
tailors in London and the rest of the UK. Its
original London base was close to Carnaby
Street and then the business moved to Cork
Street, adjacent to Savile Row. However, being
so close to its customers who could pop in
all day long to get their products was, infact,
detrimental as there was not time to think
about the business. The company decided to
move further away, first to a London suburb
and in 2010 to a 2,000 sq ft building in
Southend-on-Sea, Essex. Within six years the
company had outgrown the space, having
expanded its employees from five to 17 and
in December 2016 it moved to a unit almost
three times as large on the same estate.
What has not changed though was its biggest

challenge: to keep one step ahead of customers’
requirements. “It’s like being a detective tracking
down the right items to stock and to provide the
exclusivity that customers now demand,” explains
Jonathan. Luckily the new premises have the
space required. Initially the range of jacquard
linings consisted of 20 designs, now there are
85; the printed lining range now includes over
80 designs, buttons is a newer development but
logical given that a lot of stock can be held in little
space!
Some of Bernstein & Banley’s long standing
customers came into the fold following the
acquisition of silk merchants C I Davis (founded
1899) in 2000. “The overriding concern of Mr.
Andrews, who had decided to retire, was who
would look after his ‘one woman customers’.

Not having minimums we were happy to do so
and there were hundreds of them, including top
designers such as Amanda Wakeley, Suzanne
Neville and Betty Jackson, who continue to buy
from us,” adds Jonathan.
As well as building strong relationships with
customers, the company ethos is to work
similarly with suppliers.
“We never hurry a supplier when we are looking
for them to work on something new; we want
it to be top quality and will wait; we respect
their skill and knowledge,” confirms Jonathan,
who works alongside his wife Barbara. Their
daughter Anna came onboard earlier this year
to add further sophistication to the company’s
processes and outlook.

From bridalwear, to tailors, to costume designers – everyone needs linings

Rachel George,
Angels, the Award winning costumiers

Suzanne Neville,
bridalwear designer

Alan Bennett,
Davies & Son, Savile Row

Geoff Souster,
Woburn and Savile Row

“Whether we are making a Tudor
doublet or a modern jacket we
use the same canvases, so along
with linings, we ensure these are
always in stock. Sometimes we
need something special , such as
some black poult, the grosgrain
acetate fabric that gives body to a
garment and Bernstein & Banleys
managed to source it for us.”

‘You can never underestimate the
importance of a good dress lining,
without the vital elements that
go underneath my dresses, they
wouldn’t have the same overall
flattering effect.”

“I remember buying from Bernstein
& Banleys when I first started my
tailoring career. Linings are a lot
fancier now than they were. I recall
polka dots wearing off but today
printing has much improved and
canvases are a better quality and
lighter. Our customers are much
more informed about what they
want; they talk about their suits
and know about the different
tailors’ styles – width of the back,
the balance, the shoulder lines and
are interested in every element and
component.

“We have been working with
Bernstein & Banley for nearly 40
years and have always received
impeccable personal service. Only
the highest quality linings and
trimmings go into our bespoke suits.
A beautiful lining, real handmade silk
buttonholes and unique buttons
can transform a simple suit into a
truly stunning master piece.”
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Unit 10, Britannia Business Park, Comet Way, Southend-on-Sea, Essex, SS2 6GE
Tel: +44 (0) 1702 523315 Fax: +44 (0) 1702 522648
E-mail: sales@qualitylinings.co.uk

www.theliningcompany.co.uk
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The UK Fashion & Textile Association is the most inclusive
British network for fashion and textile companies, bringing
together designers, manufacturers, agents and retailers to
promote their businesses and our industry.
Membership offers many unique benefits; one to one business
advice and support, a meeting place to grow your network, a
knowledge bank of industry information and insight, exclusive
discounts in conjunction with our Associate partners and a
voice to both Government and industry.
www.ukft.org
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TEX Innovation

From bridal
gowns to
wearable
technology
While best known for her bridalwear designs that have sold in Harrods, Browns, Browns Bride and Liberty
as well as her own shop, Rebecca Street’s career has also seen her work with leading fashion houses
such as Alexander McQueen, Mulberry and Mary Katranzou. Rebecca is now also using her skills as
a design technician to develop wearable technology, which has implications for both fashion and
medical science. A winner in InnovateUK’s first ever Women in Innovation Competition, Rebecca is now
also working with scientists at leading UK universities and research institutes.

“Inspired by McQueen, I have always been interested in the
engineering side of fashion, looking at how to make new shapes,
working with fabrics in an innovative way, breaking new ground in
design,” says Rebecca.
“I realised that sketches of complex, showpiece garments were
appearing in 3D in my mind, which gave me a greater understanding
of how to go about creating them.”
One particular piece comes to mind: McQueen was one of several
designers commissioned by Vogue to create a contemporary gown
for Marie-Antoinette. He designed a billowing pink and grey silk taffeta
gown. The taffeta was to be cut into stripes, which increased 0.5cm in
width each stripe. These striped panels were cut into chevrons, which
in turn dovetailed up into the embroidered, corseted bodice.
“Br ing i ng t hi s desi gn t o re a l it y re q uire d t r ue e n gin e e r i n g,”
e xpl ain s Reb ecca.
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At Mar y Katrantzou she managed Mar y’s first commissioned
bridal gown, which took 120m of mostly multi layer satin
chiffon circles, whipped into a stunning confection. While
it looked light and effortless, it was extremely heavy and in
principle was suspended from a halter neck; another feat of
structural engineering.
Rebecca’s initial venture into wearable technology came about
when she was invited to be part of a team commissioned by
House of Fraser to design and develop a groundbreaking piece
to be showcased at the BAFTAs. The result was a dress that
featured LED lights, which were sculpted into a cocoon-shaped
bodice and also secreted into the flow of a chiffon skirt. Each
ran on a separate circuit which were sequenced to react
to movement. The team also created a soft pastel palette of
colours rather than the harsh primary tones usually generated
by LED lights. The dress was worn by Donna Air on the red carpet
and featured next morning on the Lorraine TV show.

Rebecca Street, a winner in the first InnovateUK Women in Innovation competition is pictured with one of her own dresses, outside Imperial College London’s physics lab. Photographer Amelia Troubridge. Getty Images.

A few years ago, when she was looking
to further push the boundaries of her
engineering and innovative abilities,
Rebecca asked herself: “What’s the most
luxurious material a garment can be made
from, which doesn’t involve killing animals?”
The answer: gold.
While gold has been used to decorate the
robes of nobility in the form of embroidery
and braiding through the ages, Rebecca
set about developing a process to apply
the precious metal onto fabric which
would make it commercially accessible
to a contemporary market. It has been a
long and complex journey but eventually,
Rebecca succeeded in developing T-shirts
with designs in 22ct gold, pure silver and
copper, which are machine washable.
Research proved that the fabrics are
conductive, showing potential within
medical science.
A chance meeting with a nano physicist
at Imperial College London led to a
conversation about heart monitors and
how the university was looking for a fabric
with conductive gold on it, to wrap around
printed circuit boards and act as an aerial.
Rebecca responded immediately with
samples and Imperial confirmed that the
metal fabrics were indeed conductive.

The first 22ct gold, pure silver and copper developments, in the form of slogan T-shirts at www.stateoftheheart.london Photographer Nick Dolding.

A subsequent meeting with a research
fellow at Southampton University illustrated
that printing circuit boards directly onto
fabrics to make ‘wearables’ was the
next step. However, the university’s own
developments disintegrated after washing,
which made Rebecca’s process of interest.
Primarily due to this new direction for the
gold process, Rebecca was encouraged
to apply for InnovateUK’s first Women
in Innovation Competition. She was
successful and Material Alchemy has been
established to exploit her technology, with
patent pending.
The Centre for Process Innovation has
made comparative tests, applying gold by
the various methods currently available to
both woven and knitted fabrics. The results
indicate Rebecca’s process is the only one
that remains conductive after 10 washes,
which is key to the development of medical
wearables.
In Rebecca’s more familiar markets of luxury
fashion and interiors, she’s evolving the
use of precious metals, away from T-shirts
towards more luxury and couture products
by placing finely detailed feathers onto
silk organza, for example, and accenting
Hermes and Versace printed scarves with
gold, silver and moon gold.
Rebecca also developed a sustainable luxury collection, which was awarded ‘One to Watch’ by the Ethical Fashion Forum. It comprised ethical fabrics and clever construction,
a highlight of which was a hand cut vegetable-tanned leather ‘Tree’ dress. Photographer Marcelo Benfield
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TEX UK garment manufacturing

MAKING A PETITE
PARTNERSHIP
Textile
Forum
12 16
Textile
Forum

If you read Jennifer Ison’s CV you would not automatically have
thought that the next step in her business career would be to
establish a company specialising in clothes for petite women.
Jennifer’s background is in the legal profession and she has been
successful in two completely different disciplines: acquisitions
and transactions for City of London law firm and more recently
her own firm specialising in employment law.
Yet Jennifer is one of a growing number of women who have done
extremely well in their first career choice, are relatively financially
secure, but who want to achieve success in a totally new area - and
many of them are turning to fashion. With the Internet as a route to
market, this is now much more easily attainable.
Jennifer’s first step in deciding her next career move after
leaving the law was to return to university. She embarked on a
postgraduate diploma at The Courtauld Institute of Art. While she
could have used her business acumen and creativeness in any
sector – jewellery, ceramics, painting - Jennifer opted for fashion.
Maybe it was something to do with her genes given that her
grandmother worked in fashion retail, as did some great aunts;
another great aunt was a seamstress; one great grandfather was
a furrier; and her other great grandfather was a much sought after
pattern cutter.
However, being petite herself Jennifer had struggled to find quality
clothes that fitted and this was the impetus for her fledgling label,
Jennifer Anne.
“From my experience, the petite collections produced by the
major brands consisted of their regular styles with shorter sleeves
and hems, not designs that were specifically for a shorter woman’s
shape. There was also not much of a choice at the luxury end of
the market,” explains Jennifer.
To find out whether her assumption was correct and there was a
gap in the market, Jennifer spent considerable time researching her
ideas and the industry, which included taking a four day intensive
course at the London College of Fashion to find out just how hard it
is to run a profitable fashion company. She was undeterred.
“Having run my own company, I felt I knew enough about the business
side of the operation, finding premises, managing a P & L, budgeting,
all the financial and legal responsibilities,” adds Jennifer. “In the areas
where I was less certain, such as turning my ideas into garments, I did
my research and hired specialists to work alongside me.”

Finding the right designer was crucial. Through Linked In she
shortlisted a number of designers to interview and hired Jennifer Miller,
whom she felt understood her ideas and had a good track record.
“I was determined to have my collection made in the UK . I felt
passionately about manufacturing in the UK and there was the
added benefit of having closer control over, and access to, the
designs as they were going through the sampling and production
stages,” says Jennifer, who also interviewed various manufacturers.
She selected London based Plus Samples, which offers a full
service, from pattern cutting, grading, sampling and production
of up to 150 garments, and works with some of the UK’s award
winning top end designers.
Nailya Belkacemi, owner of Plus Samples, and her mentor Victor
Rosenberg, are very used to helping new entrants to the industry
such as Jennifer.
“Clients who have come from outside the industry are no longer
atypical. But with even those who have a background in fashion
but not in production, we often have to educate them in how to
make the best use of their investment in the manufacturing stage
of their collection,” explains Nailya.
From her experience one area where designers often make costly
mistakes is relating to sizing, using the right fitting models from
which the measurements are taken to make the basic blocks and
from that the different size gradings. She says it is important for
each designer’s sizing to be consistent so that customers know
what size will fit them – and obviously to amend the sizing if their
target customer is not quite the same size they first thought.
“Our customers also need to ensure that all the components for a
style are delivered pre production. Some designers do not realize
we need to have all size and care labels before we start sewing as
they have to be incorporated into the seams of the garment as it is
being constructed. Having all the fabric is also important to avoid
any shade changes. It is all about achieving a consistent quality.”
For Jennifer it has been a steep learning curve but she has
considerable passion and energy and is once again in charge of her
career and is determined to make it a success. Alongside mastering
the design and production of her collection, Jennifer has also
invested in the marketing and PR side of her business. With two
collections under her belt and a third on the way, she is gaining the
experience she needs to be a fashion success.
Nailya Belkacemi of Plus Samples with Jennifer Ison owner of Jennifer Anne looking at the production of the latest
styles from the Jennifer Anne collection. www.plussamples.co.uk www.jennifer-anne.co.uk
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TEX Social media
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hen Textile Forum was founded in 2002, the internet was still myth and
an enigma to many designers and fabric suppliers. How lives have
changed over the past 15 years. Computers and phones have got
smaller and smarter responding to a need for many of us to become
better connected and make better use of our precious time.

The digital world has enabled us to order food
and taxis, compare flight costs, book holidays
and share personal snaps across the world via
our phones, tablets and computers. What has
come as a bit of a surprise is how social media, in
particular, has changed the way we view, source
and consume fashion. However, this is indicative
of the move away from words into a digital
landscape shaped by imagery.
According to a survey conducted by Kurt
Salmon, part of Accenture Strategy, a hefty 52%
of 18-24 year-olds use social media to inform
their decision-making on what to buy and wear.
From Facebook to Instagram, Snapchat to
livestreams, these new routes to market are being
adopted by some of the world’s biggest fashion
houses whose digital strategies are raising the
bar for everyone else. Gucci is a prime example.
Gucci’s approach includes the savvy use of
memes to promote and poke fun at its own brand
and digital influencers taking over its Snapchat
account. Like Burberry and Top Shop among a
growing list of brands. Gucci has livestreamed its
collections choosing Instagram as the medium
of choice.
According to Lee Lapthorne, creative consultant
and director of London Fashion Week’s emerging
talent showcase On|Off Presents… , which is also
celebrating its 15th year this season, “Instagram
still seems to be king for fashion brands; it’s the
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best platform for a visual language, which of
course fashion is.
“We’ve seen our events and showcases move
from exclusive invited guests to a more relaxed
open door policy. It’s a balancing act for us to
keep certain elements of our research and work
behind closed doors and how to then get the
word out there.”
Graphic designer Simon Last, an associate
lecturer at University of Arts London argues
that the increased visibility from some
fashion houses online can create a conflicting
representation of a brand. “Streaming a catwalk
show is interesting because it represents a kind
of doublethink: on one hand, it increases access,
while simultaneously hammering home the idea
of the exclusivity of actually being there.”
As far as the future of social media and online
strategies is concerned one of the most
fascinating new developments is the use of
chatbots, a significant development in customer
experience related marketing.
“Chatbots can act as a personal shopper. By
asking a customer a few questions – such as
their style or trend preferences – the bot can
create a custom style profile, offer options for
the shopper to select from, and learn from their
style choices,” explains Siobhan Gehin, managing
director, Kurt Salmon, part of Accenture Strategy.
Cultivating a working relationship with the right

personal stylist to connect you to the right
people could be much more appropriate and
fruitful than embarking on a social media
campaign, argues Last. “It is all dependent on
the brand, its views and its plans of progression.
“Whichever channel a company uses to drive
people to a shop, blog or website, it is really
important to find ways to measure the different
points of arrival and use metrics such as Google
Analytics to evaluate which channel is generating
the most traffic.
“To remain fresh and innovative in the current
climate a designer brand has to be authentic,
understand the difference between commerce
and communication and not confuse the two.
And finally businesses need to constantly
question whether what you are doing is helpful.
If the answer is no, do something else.
“In an age of fake news establishing your
credentials as a trusted source and displaying
integrity has a completely renewed value.”
This point is endorsed by Lapthorne: “I’m
conscious that we grow organically and that
we are selective of what we post. It’s important
to me that we get key people following us, but
we’ve never bought followers. Our following is
‘real’ which I think is essential.”
Chloe McDonald, a fashion journalism student at the
London College of Fashion, part of University of the
Arts London
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Sustainability

What happens to your
design at the end of its life?

When we talk about how “ethical” a product is, namely its social and environmental impact, we generally consider the production
phase: how the product is made, who is making it and whether payment is fair. But, for a design to be truly sustainable, we need to
consider its entire life: from the raw material and how it’s grown, to how it’s cared for by the customer, to
how it’s disposed. According to Charlie Ross of Offset Warehouse, a product’s end of life is often overlooked,
and far too many garments and textile products find their way to landfill.

“Textiles take time and environmental resources
to break down, often leaving behind trace
elements of chemicals and emitting gases that
contribute to global warming. It’s estimated
that more than 80% of textile waste could be
reclaimed and given a new life, but, staggeringly,
only 15% is currently recycled,” explains Charlie,
who sets out these four key areas to minimise
the negative environmental impacts of a product
by considering its end of life:
1. Consider how long the fabric you choose
takes to degrade and the chemical and
carbon footprint it may leave behind
Natural materials produced without the need
for chemical processing such as hemp, Tencel,
soy, banana and pineapple will eventually break
down without detrimental effect to its eventual
resting place; no toxic leaching into soils and
waterways. Cotton also degrades over time, but
only organically grown and dyed cotton can
biodegrade harmlessly.
2. Start a bring-back scheme
This is a concept that is growing within the
industry. Fast fashion giants H&M, for example,
has a drop-off programme for its customers’

old clothes, in return for a voucher to spend
in-store. Can your designs be deconstructed and
remade into new products? Also consider the
components you use such as zips and buttons;
can they be easily removed and recycled? Are
they biodegradable?
3. Use recycled fabrics and recycle your own
fabrics
Huge technological advancements mean that
many fabrics can now be recycled and remade
into new textiles. Patagonia uses fabric for its
activewear that can be recycled so encourages
customers to return clothing that has reached its
end of life so it can create new products.
For me, one of the most exciting developments
is recycled cotton. Conventional cotton is an
extremely resource-intense crop in terms of
water, pesticides and insecticides. Recycling
cotton fibres into new fabrics means both
significant savings of natural resources and
reduced pollution from agriculture. It’s estimated
that recycling one tonne of cotton saves 765
cubic metres of water!
The limitations of
recycled cotton, however, include the difficulty in
separating blended cotton, for example, cotton

and polyester, so this is something that needs to
be considered at the design phase.
Another favourite of mine is recycled
polyester. Our recycled polyester is made
from used plastic bottles! Through recycling,
the non-biodegradable raw material can be
reformed into fabric - creating an endless cycle
and less waste.
4. Design for longevity
Another effective strategy for keeping your
designs out of landfill is to create timeless pieces
that are built to last. Think longevity both in
terms of the stitching and materials used and a
design that can transcend the seasons.
Planning for your design’s end of life doesn’t
have to be complicated. Take it one step at a
time.

Eco textiles company, Offset Warehouse develops fabrics with low chemical content
that “safeguard the planet without sacrificing stylish appeal”. Many of its handwoven
fabrics are coloured with natural dyes rather than toxic chemicals, for example. It also
advises other companies on how to improve the sustainability of their products.
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The only magazine to focus upon Savile Row: As well as its
spotlight on bespoke clothes, it covers other up-market topics
of interest to those who shop in the Row or aspire to, and
concentrates upon quality and craftsmanship in the modern scene
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A W Hainsworth & Sons

B10 Alan Litman-Litmans Lace & Fabrics C5 Anbo Textiles

A4

Belinac of France

B8

Bennett Silks

Bernstein & Banleys

B3

Bradshaw & Bradshaw

B8

Carrington Fabrics /John Kaldor D6

Cluny Lace

E5

Tel: 0113 3955618
Web: hainsworth.co.uk
Email: ivanarosinova@hainsworth.co.uk
Contacts: Ivana Rosinova, Julie Greenough

(See Bradshaw & Bradshaw)

(Also Belinac of France, Denholme, Solstiss,
Ruffo Coli Tessuti)
Tel: 020 7255 2333
Email: bradshawmatthew@btconnect.com
Contacts: David Bradshaw, Matthew Bradshaw

Tel: 0115 970 8992/07917 4136
Web: litmansfabrics.com
Email: sales@litmansfabrics.com
Contacts: Craig Sherwin

Tel: 0161 476 8600
Web: bennett-silks.co.uk
Email: sales@bennett-silks.co.uk
Contacts: Mike Bennett, Emma Cleverly

Tel: 01204 692223
Web: carringtonfabrics.co.uk
Email: sales@carringtonfabrics.co.uk
Contacts: Mike Fullagar, Cheryl Huddart, Robert Moyle

Tel: 01494 450155
Web: anbo.co.uk
Email: otto@anbo.co.uk
Contacts: Otto Hamelink

C4

Tel: 01702 523315
Web: theliningcompany.co.uk
Email: sales@qualitylinings.co.uk / shop@theliningcompany.co.uk
Contacts: Jonathan Bernstein, Fran Bardhi, Dan Thompson, Liza Croft

Tel : 0115 932 5031
Web: clunylace.com
Email: sales@clunylace.co.uk
Contact: Charles Mason

Textile Forum 17

TEX The exhibitors & fabrics

Exotica Exports

D2

Denholme

B8

Forster Rohner

B2

GH Leathers

F1

Graham Smith Fabrics

C3

Henry Bertrand

B2

Holland & Sherry

A10 Interstiss

E3

James Hare

C2

Tel : +91 22 285 00646
Web: exoticaexports.com
Email: info@exoticaexports.com
Contact: Ravi Khemka

Tel: 01933 311116
Web: leathermerchants.com
Email: sales@leathermerchants.com
Contacts: Amos Hill, Ayeisha Brown, Jonathan Davy

(Also Joseph H Clissold)
Tel: 01721 720101
Web: hollandandsherry.com
Email: taylor@hollandandsherry.co.uk hasnaa@hollandandsherry.co.uk
Contacts: Lindsay Taylor, Hasnaa Nabeebocus
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(See Bradshaw & Bradshaw)

Tel: 01274 507022
Web: grahamsmithfabrics.co.uk
Email: gsfabrics@btconnect.com
Contacts: Graham Smith, Andrew Smith

(See Michael’s Bridal Fabrics)

(See Henry Bertrand)

(Also Forster Rohner, Dentelles Mery)
Tel: 020 7424 7000
Web: henrybertrand.co.uk
Email: sales@henrybertrand.co.uk
Contacts: David Burke, Jamie Morgan

Tel: 0113 243 1204
Web: james-hare.com
Email: sales@james-hare.com
Contacts: Charlie Hare, Saffron Hare

TEX The exhibitors & fabrics

Jones and Co (Nottingham)

C1

José Maria Ruiz

A5

Joseph H Clissold

A10

Laurent Garigue

A1

Marvic Fabrics

A2

Michael’s Bridal Fabrics

E3

Monterossi and R by Rossi

B5

The National Weaving Co.

D4

Nunoya

B11

Tel: 0115 978 1263
Web: jonesnottm.co.uk
Email: buttonsales@jonesnottm.co.uk
Contacts: John Ashley

Tel: 020 7371 1777
Email: info@laurentgarigue.com
Contacts: Laurent Garigue, Dudley Ward

Tel: +31 365351030
Web:monterossi.nl
Email:info@monterossi.nl
Contacts: Pim Rosenthal

Tel: +34 914 029 890/+44 1444 412523
web: josemariaruiz.com
Email : info@josemariaruiz.com,atilla@ortac.co.uk
Contact: José María Ruiz, Atilla Ortac (UK agent)

Tel: 01322 380 480
Web: marvicfabrics.co.uk
Email: enquiries@marvicfabrics.co.uk
Contacts: Mark Misan

Tel: 01834 861 446
Web: nationalweaving.co.uk
Email: sales@nationalweaving.co.uk
Contacts: Louise Bradley, Scott Bradley

(See Holland & Sherry)

(Also Interstiss, Ramon Santaeularia)
Tel: 01322 380 480
Web: michaelsbridalfabrics.co.uk
Email: admin@michaelsbridalfabrics.co.uk
Contacts: Michael Bristow, Barry Bristow, Natalie Peters

Tel: +34 93 3104430
Web: nunoya.com
Email: sean@nunoya.com
Contacts: Sean Banbur
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Offset Warehouse

B6

Partap Fashion Fabrics

E4

Pongees

C6

Ringhart Fabrics

A3

Sanmartin

D1

Schwarzschild Ochs

A9

Solstiss

B8

Tiss et Teint

C7

Vanners

Tel: 020 8123 9222
Web: offsetwarehouse.com
Email: info@offsetwarehouse.com
Contact: Charlie Ross

Tel: 020 8335 4700
Web: ringhart.com
Email: mayur@ringhart.com
Contacts: Mayur Tejura

(See Bradshaw & Bradshaw)
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Tel: 020 8813 8264
Web: partapfashions.com
Email: harveer@partapfashions.com
Contacts: Kulwinder Sanghera, Harveer Sanghera,
Ranjeet Jawanda

Tel: +35 1 91 407 91 78
Web: sanmartin.pt
Email: filipa.cortez@sanmartin.pt
Contact: Filipa Cortez

Tel: 014845 12121
Web: tiss-et-teint.be
Email: david.sewell@btconnect.com
Contacts: David Sewell (UK agent)

Tel: 020 7739 9130
Web: pongees.co.uk
Email: sales@pongees.co.uk
Contacts: Will Steele, Nick Moore, Nikki Steele

Tel: 01707 655878
Web: sochs.co.uk
Email: sales@sochs.co.uk
Contacts: Robin Alexander, Richard Collin, Hannah Jackson

Tel: 01787 372 396
Web: vanners.com
Email: mcandice@vanners.com
Contacts: Megan Candice

B4

TEX The exhibitors & fabrics

Vema

Tel: +39 0331 263928
Web: vema.com
Email: info@vema.com
Contact: Paola Mazzucchelli

B9

The exhibitors non fabrics
Fashion & Textile Children’s Trust B7
Tel: 0300 123 9002
Web: ftct.org.uk
Email: grants@ftct.org.uk
Contacts: Anna Pangbourne, Jill Haines, Janet Martin

Plus Samples

Tel: 0208 9308308
Web: plussamples.co.uk
Email: info@plussamples.co.uk
Contacts: Nailya Belkacemi

D3

Fashion Angel

Tel: 07968 054 079
Web: fashion-angel.co.uk
Email:alison@fashion-angel.co.uk
Contacts: Alison Lewy

E2

UK Fashion & Textile Association
Tel: 020 7843 9460
Web: ukft.org / letsmakeithere.org
Email: info@ukft.org
Contacts: Tamara Rizvi

E1

National Childrenswear Association B1
Tel: 0207 843 9488
Web: ncwa.co.uk
Email: enquiries@ncwa.co.uk
Contacts: Michelle Payne
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Plus Samples is a premier clothing manufacturing
company, providing CMT, pattern cutting & grading
services. It has been established for over 10 years
and have built a regular client base of high-end men
and women’s wear designers and retailers; who
are showcasing at the London, New York and Paris
Fashion Weeks.
Operating from a London studio, Plus Samples
specialises in samples and small production runs
from 1-200 pcs. The team of skilled professionals
are dedicated and passionate about producing the
highest quality garments, and their expertise covers
all categories of men’s and women’s clothing.
www.plussamples.co.uk

The National Childrenswear Association (NCWA) looks after the
interests of all those involved in the childrenswear industry.
Manufacturers, retailers (both large and small) and agents can all
benefit from the advice and information NCWA offers on issues
ranging from standards to labelling to employment law.
Associate Membership is available to suppliers to the industry and to
companies based outside the UK and Ireland.
All members enjoy a free page on NCWA’s website and the
opportunity to obtain discounts on a range of services, including
insurance, photography and energy prices.
Find out more by contacting us at
www.ncwa.co.uk; enquiries@ncwa.co.uk
And follow us on Twitter @ncwa1
https://www.facebook.com/NationalChildrenswearAssociation/

FASHION & TEXTILE CHILDREN’S
TRUST- FINANCIAL GRANTS FOR
CHILDREN OF UK FASHION AND
TEXTILE FAMILIES.
FTCT grants provide financial support towards essential items for
children aged under 18 years. Items such as school uniform, bedding
or shoes. It is not a loan and there is no need to repay it.
FTCT grants help hundreds of families every year. It’s why the charity
was started back in 1853.
To apply, one or more parent must have worked in the UK fashion
and textile industry for at least one year, within the last nine years.
For more information, visit www.ftct.org.uk or call 0300 123 9002.
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TEX Floor plan

Ground Floor

STAIRS TO
1ST FLOOR

D3

Plus Samples

ENTRANCE

D4

D6

GH
Leathers

Carrington
Fabrics /
John Kaldor

The National
Weaving Co

D2

Exotica Exports

D1

Sanmartin

E3*

E4

E5

EXIT

Michael’s Bridal Fabrics

Partap Fashion
Fabrics

Cluny Lace

Registration

F1

E2

Fashion Angel

E1

UKFT

1st Floor
B7

Fashion &
Textile
Children’s
Trust

B6

Offset
Warehouse

B5

Monterossi and
R by Rossi

B8*

Bradshaw &
Bradshaw

B4

B9

Henry
Bertrand

Bernstein &
Banleys

B10

VEMA

B2*

B3

Vanners

NCWA

ENTRANCE

B11

A W Hainsworth
& Sons

Nunoya

C7

*Denotes more than one brand

B1

C4

Bennett Silks

Tiss et Teint
B7 Bradshaw & Bradshaw:Belinac of France,
Denholme, Solstiss, Ruffo Coli Tessuti
D1
B2
A6
E5

C6

Carrington Fabrics: John Kaldor Fabrics
Henry Bertrand: Forster Rohner, Dentelles Mery
Holland & Sherry: Joseph H Clissold
Michael’s Bridal Fabrics: Interstiss, Ramon Santaeularia

Pongees

C5

Litmans Lace
& Fabrics

A9

José Maria Ruiz

A4

Anbo Textiles

Graham Smith
Fabrics

C2

James Hare

A10*

Schwarzschild
Ochs

A5

C3

Holland & Sherry

A3

Ringhart
Fabrics

A2

Marvic
Fabrics

EXIT

A1

Laurent Garigue
Partnership

C1

Jones & Co
(Nottingham)
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LONDON

NW1 4AQ

Register now at textileforum.org.uk
follow us

@textile_forum

